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1. IlosicHuTEeIbHAA 3aIIUCKA
1.1. lean u 3agau JAUCHUILIHHDI

enp aucuumanHBl — sBIsEeTCs (opMmupoBaHHe NPOGECCHOHATBHONW KYIBTYpPBHl OymayIIHX
OakanmaBpoB cdepbl TOCTHHHYHOTO OW3HECa, OBJIAJIEHUE CIIOCOOHOCTSMH YMEJO pemiaTh
npodeccCHoHaNbHBIC 3a/1a4H.
3agaun JUCIIUAILIINHEL:
- mepemaya TIIYOOKMX M CHUCTEMAaTH3UPOBAHHBIX 3HAHUH, CBA3aHHBIX C BOMPOCAMHU
KOMIUIEKCHOTO MTPEIOCTABIICHUS YCIYT B TPAHUIIAX KOHKPETHBIX MOAPA3ICTICHHNA U CITYKO TOCTUHUIIBL;
- O3HAKOMJICHHE CTYACHTOB C TEXHOJOTHEH rOCTENPUUMCTBA U OCOOCHHOCTSIMH OpTaHU3AINH
TOCTUHUYHBIX YCITYT.
JluctunivHa peaan3yeTcs Ha HHOCTPAHHOM SI3bIKE.

1.2. Ilepevyens MJIaHMPYEMbIX Pe3yJIbTATOB 00y4YeHHS IO TUCHHUILINHE, COOTHECEHHBIX C
HHIMKATOPAMU I0CTHKEHHUs KOMIIeTeHIN i

Komnerenuus HNuaukaTopsl Pe3yabTaThl 00yueHus
(Ko 1 HANMEHOBAHUE) KOMIIeTeHIHii
(Ko ¥ HAMMEHOBAHUE)
ITIK-3. I'oToB k peanmmzanuu | [1K-3.1. YMeert oka3biBaTh 3HaTh: OCHOBHBIE (DOPMBI
MIPOEKTOB B TYPUCTCKOM TypHCTaM MOMOIUIb B MPEAJIOKEHUS! TOCTUHUYHBIX YCITIYT
HUHIYCTPUU BBIOOPE TYPUCTCKUX TypucTam
HANPaBIICHUH, TYPUCTCKUX | YMETh: BEIOMpPATh KOHKPETHBIC
MapIIpyTOB, BpEMEHU CpeJICTBa pa3MeIleHuUs AJis TYPUCTOB
MIPOBEACHUS TYPUCTCKOU BrianeTs: HaBbIKaMu ONIPEEICHUS
MOE3AK1 (¢bopMaTOB rOCTUHULL AJIs1 BKIIIOUEHUS
HX B TYPUCTCKUM MAKET
I1K-3.2. Ymeer 3HaTh: OCHOBBI HH(OPMUPOBAHUS
MPEAOCTABIIATh TYPUCTY TYpUCTOB 00 OKa3aHUHM TOCTUHUYIHBIX
HEO0OXOAUMYIO, yCiIyr
JIOCTOBEPHYIO U TIOJIHYIO YMeThb: npecTaBIsATh TypUCTaM B
nH(}OPMAITHIO O TYPUCTCKOM | KpaTKoi (popMe Bce KITFOUEBBIC
IPOAYKTE, CBEJICHHSI 00 OKa3bhIBaEMBIX
o0ecreyrBaronyo TOCTUHUYHBIX YCIIyTax
BO3MO>KHOCTb €T0 Bnaners: HaBbikamMu
MPaBUJILHOTO BBIOOpa KOHCYJIbTUPOBAHUS TYPUCTOB IO
TOCTHHUYHBIM yCIIyram
[IK-5 - Cniocoben ITK-5.1- BeipabGaTsiBaeT 3HaTh: OCHOBHBIE TOHATHS U
paccuuTaTh U YOpaBlIeHYECKUE PEIICHUS | TEPMUHOJIOTHIO B c(hepe TOCTHHHYHOTO
POaHAIU3UPOBATH Ha OCHOBE Pe3yJIbTaTOB ousHeca.
3aTpaThl ACSITEIbHOCTU aHaJIM3a JeATeIbHOCTH YMmeTb: paboTaTh B KOJJICKTHUBE,
OPEIIPUITUS TYPUCTCKON | TYPUCTCKOTO NPEANPUITUS | PYKOBOAUTD JIOAbMH U MOTYUHATHCS;
UHIYCTPUH, TYPUCTCKOTO U IIPEANIOYTECHUN Bitagers: BBICOKOM MOTHBALMEN K
IPOAYKTa B COOTBETCTBUU | MOTpeOUTENs npodecCuoHaNbHOM e TEIbHOCTH B
C TpeOOBaHUSIMH TOCTUHUYHOW UH/YCTPHUHU.
noTpeduTeNns u (Win)
TypHuCTa, 000CHOBATH
yIpaBiIeHUYECKOE pPelIeHUE

1.3. MecTo TMCUMIVIMHBI B CTPYKTYpPe 00pa30BaTe/IbHOM MPOrpaMMbl



JucuunnuHa (M00yib) «OCHOBBI TOCTUHHYHOM JESATENBHOCTH (HA AHIJIMKACKOM  SI3BIKE)»
OTHOCHTCS K 4acTH, pOpMHUpPYyEeMON yyacTHUKaMU 00pa30BaTeNbHbIX OTHOIIEHNH Yy4eOHOro TUIaHa.

JUiss  OCBOEHMsI JUCHMIUIMHBI  (M0OY/id) HEOOXOIWMBI 3HAHUS, YMEHUS U BIAJCHHS,
c(hopMHUpOBaHHBIE B XOJI€ U3yUEHUS CIEIYIOIMMX AUCUMILIMH U MPOXOXKJIEHUS NpakTHK: BBeneHnue B
npodeccuto, I'eorpadus Ttypusma Poccum, I'eorpadus Typusma 3apyOexHbIX CTpaH, MeTojsl
HAy4YHBIX UcclieJoBaHuHi, O3HaKOMUTENbHASI TPAKTUKA.

B pesynbrare ocBOeHMS AUCLUIUIMHBI (M0O0Y/A) GOPMHUPYIOTCS 3HAHUS, YMEHHMS U BIaJCHHS,
HEOOXOUMBIE JJISl U3YUYEHHS CIEeNYIONIMX IUCHUUIUIMH M MPOXOXKACHUS NpakTHK: OpraHu3airoHHO-
yopasiieHUYecKkass npaktuka, KpynsHasa pgesarenpHocTh, Texnomormum wuHzayctpuun  HoReCa,
TepputopuaiibHas opraHu3aiys Typusma.

2. CTpyKTYypa IMCHUIIIHHBI
O6mas TpyA0EMKOCTh TUCHUIUTHHEBI COCTaBIseT 4 3.¢., 144 akagemMuyeckux daca (0OB).
The total labor intensity of the course is 3 credits, 108 academic hours.

CTpyKTypa IMcUMIIMHBI 1JIs1 04HOH GopMbl 00yUeHus:

OO0bvem jauciUmIuHBL B (popMe KOHTAKTHOM paboThl OOyyaromMXCsl C MeJarorn4ecKuMu
paboTHUKaMU M (WJIK) JUIAMM, TPUBIEKAaEMbIMH K peaju3aluu o0pa3oBaTelIbHON MporpamMmbl Ha
UHBIX YCJIOBHSIX, IPH ITPOBEACHUHU YUEOHBIX 3aHATUH:

Cemectp | Tun yueOHBIX 3aHATHIA KomnuectBo
4acoB
3 Jleknuu 18
3 CeMuHapEI 38
Bcero: 56

OO0beM auctuIUIMHBL (MOIYIIsT) B (hopMe caMOCTOATENEHON PaOOThI 00YYArONIIMXCS COCTABIISECT
88 akagemuueckux yaca(oB).
The structure of the course for full-time education
The scope of discipline in the form of contact work of students with teaching staff and (or)
persons involved in the implementation of the educational program on other conditions, during training
sessions:

Semester | Type of training session Number of
hours
3 Lectures 18
3 Seminars 38
Total: 56

The volume of the discipline (module) in the form of independent work of students is 88
academic hours.

3. Coaep:xaHue JMCHUIIINHbBI

Ne | HaumeHoBaHue pa3jeia Copep:xanue
AUCUMILTHHBI
1 Teopernueckrie OCHOBBI @akTopsI MPEANOYTEHNN, MOTUBALINH,
(dbopMHpPOBaHUS TOCTUHUYHOTO MIPEBOCXHILEHHS U MPEBBIIICHNUS 0’KUAAHUS KIHMEHTOB
IPOJTyKTa pu pa3paboTKe TOCTUHHYHOTO TPOIYKTA.
["'oCTMHUYHBIN IPOAYKT U €0 OCHOBHBIE
Theoretical foundations for the xapakTepucTUKU. OCHOBHBIE Tambl Pa3pabOTKH
formation of a hotel product TOCTUHUYHOTO NPOoAYKTa. JKM3HEHHBINA LUK
TOCTHHUYHOTO TpoayKTa. [lo3unmonnpoBanme
TOCTUHUYHOTO NMPOJIYKTA Ha phIHKE. | OCTHHUYHBII
TIPOJIYKT KaK KOMILIEKC yCIIyT. BrisiBIeHHE (haKTOPOB




KOHKYPEHTOCTIOCOOHOCTH TYpPUCTCKOTO
TOCTUHUYHOTO POAYKTa. ACHEKThI pa3paboTKu
MPAaKTUYECKUX PEKOMEHJANN 110 (POPMHUPOBAHUIO
CIpoca U CTUMYJIMPOBAHUSA COBITa TOCTUHUYHOTO
MMpoAYKTa I pa3JIMYHbIX HEJICBBIX CCTMCHTOB.
OcoOeHHOCTH Pa3pabOTKH U MPOJBUKECHHUS
TFOCTUHHUYHBIX IIPOAYKTOB Ha IpUMEpax
racCTPOHOMHUYECKOT0 TypU3Ma/1eJI0BOTr0
TypU3Ma/MEIUIIUHCKOTO TYPHU3Ma/3KOIOTUIECKOTO
Typusma. [Ipumepsl KOHLIENITYaTbHOTO
MO3UITMOHUPOBAHUA OG’bCKTa TOCTCIIPUMMCTBA HA
OCHOBE YHUKAJIbHOW KOMOMHAIIMK BHEITHUX (PAKTOpOB
IUIOLIaIKK NpoekTa. KypopTHble oTenu U MHAYCTpHUS
SPA. HeopaunapHbie oTenu kak ¢popmar,
COOTBETCTBYIOIINM TPEHIaM Ha yIHUBIICHUE,
MMO3HABATEJIbHBIA HHTEPEC M TEUMHU(PUKAIINIO: OTEIIN-
THOPBbMBI, OTCIIN-MOHACTBIPU, OTCJIN JJIA H&ﬁBGpOB,
OTEJIM UIITY, OTEJIH Ha JAEPEBbAX B HAIIMOHAIbHBIX
napkax. Crienuguka paboTsl KOHIPECC-0TENeH.
DKCKITIO3UBHAS M TU3aiTHEPCKast KOHCTPYKIIUS OyTHK-
oreneit. [IpoGieMsl pa3BUTHS XOCTENIOB U MHBIX
OIO/PKETHBIX CPEJICTB pa3MEIECHUSI.

Factors of preference, motivation, anticipation and
exceeding customer expectations in hotel product
development. Hotel product and its main
characteristics. The main stages of hotel product
development. Life cycle of a hotel product. Positioning
of a hotel product on the market. Hotel product as a set
of services. Identification of factors of competitiveness
of tourism and hotel products. Aspects of developing
practical recommendations for generating demand and
stimulating sales of a hotel product for various target
segments. Features of the development and promotion
of hotel products using the examples of gastronomic
tourism/business tourism/medical tourism/ecological
tourism. Examples of conceptual positioning of a
hospitality facility based on a unique combination of
external factors of the project site. Resort hotels and
SPA industry. Extraordinary hotels as a format that
corresponds to trends in surprise, educational interest
and gamification: prison hotels, monastery hotels,
hotels for divers, igloo hotels, hotels in trees in national
parks. Specifics of the work of congress hotels.
Exclusive and designer design of boutique hotels.
Problems of development of hostels and other budget
accommodation facilities.

OCHOBHBIC ACIIEKThI TCXHOJIOT U
TOCTUHHUYHOMN JCATCIIBHOCTH

Main aspects of hotel technologies

OCHOBHBIC aCIIEKThI TEXHOJIOTHH TOCTUHUYHOM
NEeSATETLHOCTH: TOCTEBOM ITUKJI, OPOHUPOBAHHUE U €TO
TUIIBI (TapaHTUPOBAHHOE, HETAPAHTHUPOBAHHOE,
CBEPXOPOHUPOBAHNE), OCHOBHBIE U JOIOJIHUTEIHHEIE




YCIIyTH, UX KOMIIJICMCHTAPHOCTD, q)YHKI_H/IOHaJIBHBIe
MPOIIECCHl B TOCTHHUIIAX. TeXHOIOrnYecKast mernoyka
B3alMOJICHCTBUS TOCTUHUYHBIX CIIy>KO IIpU OKa3aHUU
yciyru pazMmenieHus. [IpoekTHas 1esTenbHOCTh B
pa3paboTKe TOCTUHUYHOTO MPOAYKTA,
COOTBETCTBYIOIIETO 3aIpOCaM IMOTPEOUTENICH.
OcobeHHocTH 00CTy>)KUBAaHHSI HHOCTPAHHBIX TPaXK/1aH B
chepe roctuHrYHOTO cepBuca. OcobeHHOCTH
opraHu3anyu 00CITy>)KMBaHUS Pa3IMYHBIX KaTEropui
TYpPHUCTOB, B Pa3HBIX KATETOPUSX TOCTUHHII.
OcobeHHocTu TexHonorui oocmysxkuBanust VIP-rocreii.
Crnenuduka BHePEHHs HATUOHAIBHO- ¥ KYJIBTYPHO-
OPUEHTUPOBAHHBIX IIPOTPAMM I'OCTEIIPUUMCTBA!
Yaitna-ppenau, Xanasb, IpyTrux IpOrpaMM.
OpFaHI/I3aHI/I$I areHTCKOU mpoaaxu TOCTUHUYIHOT'O
npoaykra. OpraHu3amnus Mpoaax TOCTHHHYHOTO
npoaykra Typoneparopom. [Ipomaxa ycnyr uepes
HAI[MOHAJILHBIC 1 MEXKTyHAPOIHBIE CHCTEMBI
OponupoBanus. CpaBHUTEIHHBIA aHAIU3 OCHOBHBIX
3apyOexXHBIX cucTeM OponupoBanus: Galileo, Sabre,
Amadeus, Worldspan, Steingenberger Reservation
Service, Trust

The main aspects of hotel technology: guest cycle,
booking and its types (guaranteed, non-guaranteed,
overbooking), basic and additional services, their
complementarity, functional processes in hotels.
Technological chain of interaction between hotel
services when providing accommodation services.
Project activities in the development of a hotel product
that meets consumer needs. Peculiarities of servicing
foreign citizens in the field of hotel services. Features
of organizing services for various categories of tourists
in different categories of hotels. Features of
technologies for serving VIP guests. Specifics of the
implementation of nationally and culturally oriented
hospitality programs: China-friendly, Halal, and other
programs. Organization of agency sales of hotel
products. Organization of sales of hotel products by a
tour operator. Sale of services through national and
international reservation systems. Comparative analysis
of the main foreign reservation systems: Galileo, Saber,
Amadeus, Worldspan, Steingenberger Reservation
Service, Trust

D YHKIHOHATBHO-OPraHU3alMOHHAS
CTPYKTypa TOCTUHHIIBI, [IEPCOHAT
TOCTHHMIIBI

Functional and organizational
structure of the hotel, hotel staff

OCHOBHBIE OT/AENBI U CITYKOBI TOCTUHHIIBL: TIPUEMA
pa3MeleHus, aAMUHUCTPATUBHO-X035iICTBEHHAs,
OOIIECTBEHHOTO MUTAHMsI, KOMMEpYecKasi, NHKEHEPHO-
TeXHUYecKas ciyx0bl. Opranuzaius paboTsl CIIy>KObI
HoMepHoro ¢onaa (xayckunuHr). [Togxomas! k
MIPOEKTHUPOBAHUIO (DYHKIIMOHATBHBIX ITPOLIECCOB
TOCTHUHHII ¥ HHBIX CPEJICTB Pa3MElICHUsL.




KBanudukanronasie TpeOOBaHUS K IEPCOHATY
roctuHul. O0pa3 U UMHJK COTPYTHUKOB
TOCTUHWYHBIX NPEAIPUATUN. YTIPABICHUE KapbepOou
paOoTHUKOB roctunuil. KopropatusHas KyJIbTypa
TOCTUHUYHOI'O IPEAIPUSITUS

The main departments and services of the hotel:
reception and accommodation, administrative and
economic services, catering, commercial, engineering
and technical services. Organization of the room
service (housekeeping). Qualification requirements for
hotel staff. The image and image of employees of hotel
enterprises. Career management for hotel workers.
Corporate culture of a hotel company

JlonosHuTEIbHBIE YCIYTH KaK
4aCTb TOCTUHUYHOTO IIPOYKTa

Additional services as part of the
hotel product

[IpenocTaBieHne NONOJHUTENBHBIX M NEPCOHAIbHBIX
yCIyT IO OpraHM3allMd IHUTaHUS, TPAHCIOPTHOIO H
HKCKYpCHOHHOTO oOciyxuBaHusi. Pabota OusHec-
LIEHTpa, CEpBUC-0I0pPO, O310POBUTEIBHOTO LIEHTpa M
T.JA. Yciayru  NUTaHUS  KaKk  COCTaBJSIOLIas
TOCTUHUYHOTO  MpOAyKTa U  (akTop  CO3/aHUs
KOHKYPEHTHBIX ITpeuMyInecTB. @akTop aHUMALMOHHON

AEATeNbHOCTH TSt KypOPTHBIX TOCTHHHIL.
OcobenHoctu IIPOEKTUPOBAHUS TEMaTHYECKHUX
pecTopaHoB B TOCTHHHIIAX. Texnonorun

OKCKYpPCHUOHHOTO  CEepBHCa KakK JIONOJHHUTEIIbHbIE
ycayrd. OCOOEHHOCTH JIOTIOJHUTEIBHBIX YCIyT B
paMKax  O3/I0POBHUTEIIbHOM,  pa3BlIeKaTeNIbHOW U
CIIOPTUBHOM WHMPACTPYKTYPHI CPEACTBA pa3MEIICHHUS.
Benmnrec-texnonornu ((puTHEC, Ora, MEAWTATHUBHEIE,
KOTHUTHUBHBIC TIPOCTPAHCTBA) B KauyeCTBE HOBOTO
MIPOIYKTOBOT'O MPEIOKEHUS.

Providing additional and personal services for catering,
transport and excursion services. Operation of a
business center, service bureau, health center, etc. Food
services as a component of the hotel product and a
factor in creating competitive advantages. Animation
factor for resort hotels. Features of designing themed
restaurants in hotels. Excursion service technologies as
additional services. Features of additional services
within the health, entertainment and sports
infrastructure of the accommodation facility. Wellness
technologies (fitness, yoga, meditative, cognitive
spaces) as a new product offering.

Opranu3zanus NUTaHus B
TOCTHHHUIIE

Catering at the hotel

Cnyxx06a OOIIECTBEHHOTO TIMTaHHUS B TOCTHHHUIIC
(pectopannas ciyx06a). OOcnmyxuBaHuWe TOCTEH B
pectopanax, kape wim  0apaX  TOCTHHHIIBIL.
OO6cnyxuBaHue OaHKETOB, npe3eHTalun u
MPa3AHAYHBIX ~MEpPONPUATHH. Pa3nuuHbie METOIBI
OOCITyXKUBaHUS: «a Js KapT», «a MmapT», «TabiabaoT»,
LIBEICKHUMN CTOIL JononHuTenpHbIE YCIIYTH:
OpraHM3allysl TOPKECTB, MMTAaHHUE B HOMEpE, CEPBUC Ha




JTaxke, MUHU Oapbl B Homepe u np. KoHTpons 3a
MIPOU3BOJICTBEHHBIMH TIPOIIECCAMH, TPOUCXOSAIIUMHU
Ha KyXHE pecTtopaHa. PaboOTHHKM 0OIIECTBEHHOTO
MUTAHUSI B TOCTHHUIIC M WX OCHOBHBIC JOJDKHOCTHBIE
00S3aHHOCTH:  METPAOTENb,  Ied-mnoBap, IOBap
OIIPENICICHHOTO y4acTKa, IoBap, OapMeH, CTHap.
KyXHH, COMeNbe, opUIHranT. J[0X0abl OT MOCTOSIIBLEB
" CTOPOHHHX MIOCETUTEJICH: CerMeHTaIus,
MPUOPUTETHI, CTPATETUH TOCTHHUYHBIX MPEANPHUITUN.
HoBbie dopMmbr U (opMaThl OpraHM3alyy MUATAHHS B
TOCTUHHIIE. DJICKTPOHHBIE CHUCTEMBI  YIPABJICHUS,
WHTEPAaKTHBHOE  MCEHIO, KOHBEHEpHBIE  CHCTEMBI,
poboTm3arusi, OOJAYHBIE CHUCTEMBI, WCIOJIH30BAHUE
QR, MOJICYET  KaJOPUMHOCTH, HCIIOJIb30BaHNE
3BYKOBBIX W  CBETOBBIX  PEIICHHH, aJTOPUTMBI
COKpaIlIeHHUs] BpeMEeHU OOCITyXMBaHUs, 1U(poBU3aIus
JUCTOB OXUIAaHUA, IIaT(GOpMbl OOpaTHOW CBSI3U U
kactomm3anuu. Mcmonp3oBanne Big Data mpu
NPOCKTUPOBAHUHT pachoIoKeHHsI 3aBe/ICHUS
OOIIECTBEHHOTO MHUTAHUS TI0 KOJIMYECTBY TMOCTOSTHHBIX
KJIMCHTOB,  MECTY  JKUTEIbCTBA  IMEPCIEKTUBHBIX
KIIMCHTOB, YaCTOTE TOCEIICHHs 3aBEeJICHUI M Hamboiee
YacTO 3aKa3bIBa€MBIM OJIIO1aM

Catering service in a hotel (restaurant service). Serving
guests in restaurants, cafes or hotel bars. Catering for
banquets, presentations and festive events. Various
service methods: a la carte, a parte, table d'hote, buffet.
Additional services: organization of celebrations, meals
in the room, service on the floor, mini bars in the room,
etc. Control over production processes occurring in the
restaurant kitchen. Catering workers in a hotel and their
main job responsibilities: head waiter, chef, cook of a
certain area, cook, bartender, kitchen steward,
sommelier, waiter. Income from guests and third-party
visitors: segmentation, priorities, strategies of hotel
enterprises. New forms and formats of catering in a
hotel. Electronic control systems, interactive menus,
conveyor systems, robotization, cloud systems, the use
of QR, calorie counting, the use of sound and lighting
solutions, algorithms for reducing service time,
digitalization of waiting lists, feedback and
customization platforms. Using Big Data when
designing the location of a catering establishment based
on the number of regular customers, place of residence
of promising customers, frequency of visits to
establishments and the most frequently ordered dishes

I/IHHOBaHI/IOHHBIC TPEHLI B
TCXHOJIOTUAX I'OCTCIIPUHNMCTBA

Innovative trends in hospitality
technologies

Brnieuarnenne kak WHHOBAIIMOHHBIA TPOMYKT CQeEpbl
roCTCIIPUUMCTBA. AcCIIeKThl B3aMMOCBSI3M U B3aUMHOH
OOyCIIOBJICHHOCTH  WHHOBAallMi ¥  KPEaTUBHOCTH.
NHHOBalM¥M B MHIYCTPUM TOCTEIPUMMCTBA M HX
TUIOJIOTHS,  CYIIHOCTb, _ POJIb,  XapaKTEPUCTHKA,
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MPUMEPBl  «PEAKTUBHBIX» M  «CTPATETHUECKUX)
nHHOBaMi.  Dddektel  «cMmapThoHU3AMK» U
«IUDKATATA3AUN» B chepe TOCTHHUYHBIX YCIYT.
KnuentooprieHTHpOBaHHBINM CalT oTeNs. BupTyanbHbIi
TypU3M Kak HOBBIM BuUJ TypusMma. lcnonbs3oBaHue
MH(OPMALIMOHHBIX CHCTEM M CHCTEM aBTOMATHU3AlUU
JUIS  OTICNBHBIX CIy’)KO ToCcTUHUI. VHHOBAIIMOHHBIC
MOAXO/Ibl B UJEHTU(PUKAMU B oOcyx uBaHuH. Panuo-

YacTOTHAs uacHTU ()UK (Radio-frequency
identification =~ -  RFID). = BHempenue  HOBBIX
JOIIOJITHUTCIBbHBIX yciayr B TOCTHUHHUIIC.

NHHOBaIIMOHHBIN CETMEHT PhIHKA OYTHUK-OTENei. 30HBI
KOBOpPKHHI'a B TOCTHUHHIIC. BGHI[I/IHI‘ B T'OCTHMHHUYHOM
cepBuce. lIHHOBalMOHHBIE TOAXObI B KOJIJIEKTUBHBIX
CpeACTBax pasMEILIeHUsd K COLHAIbHOMY TYpPHU3MY.
VHHOBaIMOHHBIE MOAXO0/IBI B IPOrpaMMax JIOSITIbHOCTH
TOCTHUHHUL.

Experience as an innovative product in the hospitality
industry. Aspects of the relationship and mutual
conditionality of innovation and creativity. Innovations
in the hospitality industry and their typology, essence,
role, characteristics, examples of “reactive” and
“strategic” innovations. The effects of
“smartphoneization” and “digitalization” in the field of
hotel services. Customer-oriented hotel website. Virtual
tourism as a new type of tourism. Use of information
systems and automation systems for individual hotel
services. Innovative approaches to identification in
service.  Radio-frequency identification (RFID).
Introduction of new additional services in the hotel. An
innovative segment of the boutique hotel market.
Coworking areas in a hotel. Vending in hotel services.
Innovative approaches in collective accommodation
facilities to social tourism. Innovative approaches in
hotel loyalty programs.

YnpasneHue Ka4eCTBOM B
rOCTENPUUMCTBE. 3eJICHbIE U
OEepEeKITUBBIC TEXHOJIOTUU

Quality management in hospitality.

Green and lean technologies

[IpoekTupoBaHWe CHCTEMBI YMPaBICHUS KadyeCTBOM
ycIyr B KOMIAHHM Typu3Ma H©  HHIYCTPUH
rOCTENPUUMCTBA. METOJIMKA OIEHKA COOTBETCTBHUS
TOCTHHHMI] U JPYTHUX CPEACTB pa3MEIICHUS KPUTEPHUSIM
KJIacCU(pUKAIIUH. Ponn CTaHapTH3AIUH:
HAallMOHAJIBHOM W MEXAyHapoJgHoH.  (OCHOBHBIE
aCTMeKThl OOCITYKMBaHHUSA W 0O€30macHOCTH. MeTombl
OIICHKM KayeCTBa: «CEKPETHBIN»/«TaWHBIN» TOCTb,
caMoayJiuT, U3MEpEeHUe YAOBIIETBOPEHHOCTH.
«3eneHbIe) TEXHOJOTMH B TOCTHHHYHOM OH3HECE.
PecypcocOepexenne U oxpaHa OKpyXarolleld Cpessl,
KaKk  KOHKYpPEHTHOE MIPEUMYIIECTBO. ITonsiTne
(OKOJIOTUYHOCTh ~ TOCTHHUYHBIX  ycnyr». HoBbie
TEXHOJIOTHH yOOpKH HOMepHOTro (hoHaa. CoBpeMEHHBIC
TEXHOJIOTUN cOepekeHusi B rocTuHuile. HempepriBHOE
BOJOCHAOKEHUE. BeHnTnnsamus B TOCTHHHUIIE.
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3oHUpOBaHHas oOcBewEHHOCTE. (CBEeT B oOTene, B
HOMEpPHOM (OHJE M €ro poJib. DHEProcoOepeKeHue.
Cucrema «YMHBINA JIOM» s TOCTUHHUIIBI.
CTpouTeNbCTBO dHEprocOeperammmx 31aHui (green

buildings) B UHAYCTPUH rOCTEPUUMCTBA.
Hcronp30BaHusl  CBETOAMOMHBIX  TEXHOJOTHH  JUIA
OCBEUICHUS TOCTHHUYHBIX HOMEPOB,
BOJIOCOEPETAIOIIIX CMEeCHUTEJIEH, 9KOJIOTHYECKU

YUCTBIX OTACIIOYHBIX MATCPUATIOB.

Designing a service quality management system in a
tourism and hospitality company. Methods for
assessing the compliance of hotels and other
accommodation facilities with classification criteria.
The role of standardization: national and international.
Basic maintenance and safety aspects. Quality
assessment methods: “secret”/“mystery” guest, self-
audit, satisfaction measurement. "Green" technologies
in the hotel business. Resource conservation and
environmental protection as a competitive advantage.
The concept of “environmental friendliness of hotel
services”. New technologies for cleaning rooms.
Modern technologies for saving in a hotel. Continuous
water supply. Ventilation in a hotel. Zoned
illumination. Light in the hotel, in the rooms and its
role. Energy saving. Smart Home system for a hotel.
Construction of energy-saving buildings (green
buildings) in the hospitality industry. Use of LED
technologies for lighting hotel rooms, water-saving
faucets, environmentally friendly finishing materials.

OCOOEHHOCTH CETEBOTO U
HE3aBUCUMOI'0 TOCTUHUYHOT'O
OusHeca

Features of chain and independent
hotel business

ToproBasi Mapka TOCTUHUYHOTO IPEANPUATHS, €€ POJIb
B MEPOIPUATUSAX MapKeTHHTa U mpoaax. OcobeHHOCTH
(dbopMUpOBaHUS U TPOJABIKEHHUS MPOTYKTOB CETEBOIO
TOCTHHUYHOTO Om3Heca. @DpaHYali3uWHI: CYIIHOCTb,
MECTO B cHUCTeMe pa3paboTke U MPOJABUKECHHUU
TOCTHHUYHBIX TpPOAYKTOB. PasButne ¢Qpanuaiizunra.
OnbIT cTa”HoOBJICHHsS] (PPAHYAN3UHTOBBIX OTHOIICHUM
Cpeau  TOCTHHMYHBIX  YyHOpaBJi€HUEB.  BriusHue
¢dbpaHuaii3uHra  Ha  pa3BUTUE  MEXIYHAPOJHBIX
FOCTMHUYHBIX Kopropauuii. [Ipoueccsl noriomenus u
CIIUSHUA B UHAYCTpHUH rocrenpuuMcta. OcoOeHHOCTH
¢dbopMHpOBaHUS TOCTHHUYHOTO TPOIYKTa B MAaJoM
TOCTUHMUYHOM  OusHece. CpaBHUTENBHBIN  aHAJIU3
TUTIOBBIX ~ TIOTPEOUTENBCKUX  XAPAaKTEPUCTHK U
KOHKYPEHTOCTIOCOOHOCTH  MPOJIYKTOB  HE3aBHCHMBIX
TOCTHHUI[] M CETEeBOr0 TOCTHMHHUYHOIO OW3Heca.
Baxnoctb  GuUpMEHHOro  CTWISLT  TOCTHUHUIBI U
UMUIKEBOU COCTAaBJIISIIONIEH. Crpareruun
MEXIYHAPOAHBIX  TOCTMHUYHBIX  KOHIJIOMEPATOB.
[Ipoueccsl cnusgHUSA M TOTJIOLIEHHUS MEXIyHAPOIHBIX
TOCTMHHMYHBIX ceTed. Jlydmme mpakTHMKKM BbIXOJAa Ha
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HOBBIE  MEXAYHapOAHbIE  DPBIHKM  KpPYMHEWIIUX
TOCTUHUYHBIX ceTeid. CrpaTerud NPOHUKHOBEHUS
MEXIYHapOAHbIX  TFOCTMHMYHBIX  OIEpaTOpPOB  Ha
poccuiickuii  pblHOK.  Pojib  KOHCanTuHra  Kak
MHCTPYMEHTA IOBBIIIEHUS KadecTBa U JOCTHXKEHHUS
MIPEUMYIIECTB B KOHKYPEHTOCTIOCOOHOCTH
TOCTUHUYHBIX NPOAYKTOB. JleSITENBbHOCTh M IPOEKTHI
MEXIYHApOAHBIX  KOHCAJNTHUHTOBBIX  KOMIIAHUH B
nHAycTpun rocrenpuuMcrea B Poccun.  IIpumepst
MPOEKTOB B O0JlacTW  ymHpaBleHUS  KayeCTBOM
TOCTUHUYHBIX  NPOAYKTOB U CTPATETM4YECKOro
MapKeTHHTa TYpPUCTCKUX u TOCTUHUYHBIX
npennpustuii, peanmuzoBaHHbIXx PKF  International
Tourism and Hospitality Experts Consulting.

The brand of a hotel enterprise, its role in marketing
and sales activities. Features of the formation and
promotion of chain hotel business products.
Franchising: essence, place in the system of
development and promotion of hotel products.
Franchising development. Experience in establishing
franchising relationships among hotel managers. The
influence of franchising on the development of
international hotel corporations. Acquisition and
merger processes in the hospitality industry. Features of
the formation of a hotel product in a small hotel
business. Comparative analysis of typical consumer
characteristics and competitiveness of products of
independent hotels and chain hotel businesses. The
importance of the hotel’s corporate identity and image
component. Strategies of international hotel
conglomerates. Processes of mergers and acquisitions
of international hotel chains. Best practices for entering
new international markets of the largest hotel chains.
Strategies for penetration of international hotel
operators into the Russian market. The role of
consulting as a tool for improving quality and achieving
advantages in the competitiveness of hotel products.
Activities and projects of international consulting
companies in the hospitality industry in Russia.
Examples of projects in the field of quality
management of hotel products and strategic marketing
of tourism and hotel enterprises, implemented by PKF
International Tourism and Hospitality Experts
Consulting.

MapkeTHHIOBBI€E IIJIaHbI U
IPOAYKTOBBIE CTPATETUN
TOCTUHUYHBIX MTPEANPUATHH

Marketing plans and product
strategies for hotel businesses

CoBpeMeHHbBIE (bakxTopsl crpoca: pacrtymas
KOMITOHEHTA caMOoOOCTy>KUBaHHUS, yrIyOJieHHAs
KaCTOMHU3aluAd, KpYTJIOCYTOYHOCTD O6CJIy)KI/IBaHI/I}I,
MOBCEMECTHAasT ~ MOOWJIBHOCTH,  TEPCOHAIN30BAHHOE
MyTCHICCTBUA. Kommnekcusie MapKCTHHTOBLIC
WCCIICJIOBAHMS _PBhIHKA B _OpraHM3alMsiX HHIYCTPUHU
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TypU3Ma M TOCTENPUUMCTBA. MapKETUHIOBBIA IUIAH
TOCTUHUYHOIO MPEANPUATHS: aHAJIN3 BHEIIHEH CPEnbl,

aHanmu3  morpeOuTeneil,  aHaaM3  KOHKYPEHTOB,
napameTpel  LI€H, 3arpy3kd, J0XOJa, KaHaJloB
NPOABMKEHMS.  AHamu3  LEIEBOM  ayJUTOPHH.

Cermenrtanus peiHka. CTpyKTypa KIMEHTCKOTO MMOTOKa,
00BEM pPBIHKA, PBIHOYHAS JIOJI B IICJICBOM CEIMEHTE.
Omnpenenenve mapaMeTpoB CIpoca B pa3pesax
CE30HHOCTH, menei, MOTHBOB, COIIMaJILHO-
nemMorpauueckux XapakTepUCTUK, TEPPUTOPUATHHOTO
paccpeoTOUeHHS B paMKax peruoHa,
mudepeHmam u WHIUBHTy TU3AIIAH,
AJAaCTUYHOCTH 10 JI0XOJYy U IieHe. ba3oBbie 3JIeMEHTHI
KOMIUIEKCa MapKeTHHTa B MHAYCTPUH FOCTEIIPUUMCTBA.
Konnenmmun «4P», «7P», «9P» B TOCTHHUYHOM
MapkeTnHre. Oco0eHHOCTH (HOPMHUPOBAHMS TOJUTHKH
MapKETHHTOBBIX KOMMYHHUKAIUH TOCTHHUYHOT'O
npennpustus. CObITOBasS MOJUTUKA TOCTUHUYHOIO
OpEeANpUsITHs. B YCIOBUSAX  MEXKIYHApOJHOTO U
peruoHasbHOro pbiHka. dopMupoBaHUE KIUEHTCKOU
6a3b1. OCOOCHHOCTH JMYHON MPOAAXKU TOCTUHUYHOTO
npoaykta.  OpraHuzamus  areHTCKOM  MpoJaxu
FOCTUHMYHOTO  mpoaykra. OpraHuzamuss MOpoJax
TOCTUHUYHOIO TMpoaykKTa TyporepaTtopoM. [Ipomaxa
yCIyr 4epe3 HalMOHAJbHBIE U  MEXAYHapOJHbIE
CUCTEMBI OpOHHPOBAHUS. MapkeTHHroBbIe
UCCIIEIOBAaHUS HM WX pONb MM Pa3pabOTKu W
MPOJBUKEHUS TYPUCTCKUX U TOCTUHUYHBIX MPOTYKTOB.
OcHOBHbIE BUbI UCCIAEAOBAHUN M METOJ0JIOTMYECKUE
noaxoel. [logxoasl K onpeaeneHuo eMKOCTH U JI0JIH
pBIHKA B WHAYCTPUU TypH3Ma U TOCTCIPUUMCTBA.
OTOOp 1EeNeBBIX PHIHKOB. AHAIMTHYECKUE MATPHUIIBI:
SWOT, PEST, BKT'.

Modern demand drivers: growing self-service
component, in-depth customization, 24/7 service,
ubiquitous mobility, personalized travel.
Comprehensive marketing market research in tourism
and hospitality industry organizations. Marketing plan
of a hotel enterprise: analysis of the external
environment, consumer analysis, competitor analysis,
parameters of prices, occupancy, income, promotion
channels. Target audience analysis. Market
segmentation. Structure of client flow, market volume,
market share in the target segment. Determination of
demand parameters in terms of seasonality, goals,
motives, socio-demographic characteristics, territorial
dispersion within the region, differentiation and
individualization, income and price elasticity. Basic
elements of the marketing mix in the hospitality
industry. Concepts of “4P”, “7P”, “9P” in hotel
marketing. Features of the formation of a marketing
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communications policy for a hotel enterprise. Sales
policy of a hotel enterprise in international and regional
markets. Formation of a client base. Features of
personal selling of a hotel product. Organization of
agency sales of hotel products. Organization of sales of
hotel products by a tour operator. Sale of services
through national and international reservation systems.
Marketing research and its role for the development and
promotion of tourism and hotel products. Main types of
research and methodological approaches. Approaches
to determining capacity and market share in the tourism
and hospitality industry. Selection of target markets.
Analytical matrices: SWOT, PEST, BCG.

10

Hudposoii MapKeTHHT U
JIMDKATATIH3a1Us TOCTHHUYHBIX
POJTYKTOB

Digital marketing and digitalization
of hotel products

Peskas pebamancupoBka oQuiaiiH ¥ OHJIAHH KOMITOHEHT
MIPOJBUKECHHSI TYPUCTCKUX U TOCTUHUYHBIX MPOTYKTOB.
JluHaMMueckoe M KJIACCUYECKOE  IaKeTHUpPOBaHME
HOBOTO  TIOKOJIeHHs, OpOHMpOBaHHE Ha  MeTa-
nouckoBukax U OTA. OcHOBHBIE XapaKTE€pPUCTUKH
JUHAMHYECKHUX TMaKETOB: pacIIUpEeHHE acCOPTUMEHTA,
OonblIas YHUKaIBHOCTb, TMpsIMOE OOpamieHne K
MHBEHTOPY IMOCTABIIMKOB, MCIOJb30BAHHE CBOOOIHBIX
pECypcoB  TOCTaBIIMKOB (aBHAKOMMAHUM, OTEJEH,
pECTOpaHOB), SKOHOMHYHOE 1IeHO0Opa3oBaHue,
yBEJIMUYEHUE IIpoLeHTa 3arpy3ku. B2B-omnara 0e3
JIETIO3UTOB B pEXHME peajlbHOro BpeMeHHu Onarojaps
BUPTYaJIbHBIM IUIATEXKHBIM pemtieHusM. [lmardopmsr,
BKJIIOUAIOIIUE MPOIYKT, AUCTPUOYLHUIO, MOCTaBKY H
oIyiaTy B JOJH CEKyHIbl. PemieHus mo wuHTEpdeiicy:
OCHOBHBIE KpuTepuu. OCOOEHHOCTH Pa3pabOTKU CTHIIA,
COJIEp/KaHus, CTPYKTYpbl M DJJIEMEHTOB HaBUTaLlUU
caiiTa rocTHHMIIBI. ACHEKThl MOOMIIBHOTO MHTep(eiica
caiiToB rocTuHUL. OTINYUTENBHBIE YEPTHl PEKJIAMbI B
UHAYCTpUM TrocTenpuuMmcTBa. [Ipumepbl KaHaloB
pekiaambl A8 TOCTHHHMIL: KOHTEKCTHas pekjama,
MPOJIBIKEHHE B  MOMCKOBBIX cuctemax (SEO),
COLIMAJIbHBIE CETH, TEeMAaTUYECKHUE CAUThl U (HOPYMBI,
reoJIOKallMOHHBIE cepBUCHL, 2(G1S, TOUCKOBBIE CHCTEMBI,
TripAdvisor, ropojackue TOpTajbl, pekiamMa B
AJEKTPOHHBIX U TNeuaTHbiXx CMU, Ounbopapl, pexiama
B OOIIECTBEHHOM TPAHCIIOPTE, BBIBECKH, YKa3aTelH,
pacchuika 1o cMc/e-mail.

A sharp rebalancing of the offline and online
components of promoting tourism and hotel products.
New generation dynamic and classic packaging,
booking on meta-search engines and OTA. The main
characteristics of dynamic packages: expansion of the
assortment, greater uniqueness, direct access to
suppliers' inventory, use of free resources of suppliers
(airlines, hotels, restaurants), economical pricing,
increased load percentage. B2B payment without
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deposits in real time thanks to virtual payment
solutions. Platforms that include product, distribution,
delivery and payment in a fraction of a second.
Interface decisions: basic criteria. Features of
developing the style, content, structure and navigation
elements of a hotel website. Aspects of the mobile
interface of hotel websites. Distinctive features of
advertising in the hospitality industry. Examples of
advertising channels for hotels: contextual advertising,
promotion in search engines (SEO), social networks,
thematic sites and forums, geolocation services, 2Gis,
search engines, TripAdvisor, city portals, advertising in
electronic and print media, billboards, advertising in
public transport, signs, pointers, SMS/e-mail
distribution.

11

[enooOpa3oBaHue u yrpaBieHHue
JI0XOZIaMH TOCTUHUYHBIX
IPEANPUATHN

Pricing and revenue management
for hotel businesses

[InanupoBanue 00bEMOB MpOJAX TOCTUHUYHOIO
NPEaNpUsATHsI, BUbl TapU(HBIX JIAHOB FOCTUHUYHOTO
NPEINpUSATHS, OCOOCHHOCTH pPabOThl ¢ Tapudamu B
«HU3KHE» U «BBICOKHE» CE30HBI, TapU(PHOHU CEeTKOH,
MoKa3areysiMi  3arpy3ku. Pacuer wmeneBoil cpeaHei
1eHsl HoMmepa. OmpeneneHue TOYKH 0e3yObITOUHOCTH
TOCTHHUYHOTO TpoeKkTa. PeHTabenbHOCTh MPOIYKIINH,
Ipo/iaX, aKTUBOB, COOCTBEHHOI0 KanuTtana. OCHOBHbIE
1IeHO0Opasyomiye (baxTopsl B UHTyCTPUH
TOCTENIPUUMCTBA! ce0ecTOUMOCTb, U3JIEPAKKH,
pUOBLIb, YPOBEHb KOHKYPEHTHBIX 1I€H, COOTHOLIEHHE
cmpoca M TpeUIOKEHUs. YIpaBlIeHHE IEHAMHU.
Hcnonp3oBaHue CHCTEMBI CKHJOK M HaJ0aBOK.
IToxxomp!l K pacueTy L€H s CyObl 00I1eCTBEHHOTO
MIUTaHUS U Pa3JINYHBIX BUJIOB JIOTIOJIHUTEIBHBIX YCIIYT.
IMongxompl ¥ MeTOABl CTUMYJUPOBAHHS IMPOIAXK.
Opranuzanus CUCTEMBI yIpaBJIECHUS
B3aMMOOTHOLICHUSIMU C KJIHEHTaMHd TOCTUHUYHBIX
npeanpusTHiA M oneHka ee  3¢ddexruBHOCTH.
[Iporpammbl  JOANBHOCTH  JUIsl  KJIMEHTOB B
TOCTUHUYHOM ceKTope. Vcnonb3oBaHue ONTHMaIbHOIO
KOJINYECTBA JIEKTPOHHBIX KaHaJoB IpoAax
TOCTHHUYHBIX MNPEINPUATHA, TpPHU OITOM COXpaHsIA
naputer IeH. PakTopsl pacnpoCTpaHEHUs Ou3Hec-
Mojelied Je3uHTepMenuanu (MUHMUMH3AUUA WU
YCTpaHEHUs  TPAJAULHUOHHBIX  IOCPEIHUKOB) B
UHAYCTPUM TypU3Ma U FOCTENPUUMCTBA.

Planning of sales volumes of a hotel enterprise, types of
tariff plans for a hotel enterprise, features of working
with tariffs in “low” and “high” seasons, tariff
schedule, occupancy rates. Calculation of the target
average room price. Determining the break-even point
of a hotel project. Profitability of products, sales, assets,
equity. The main pricing factors in the hospitality
industry: cost, expenses, profit, level of competitive
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prices, supply and demand ratio. Price management.
Using a system of discounts and allowances.
Approaches to calculating prices for catering services
and various types of additional services. Approaches
and methods of sales promotion. Organization of a
customer relationship management system for hotel
enterprises and evaluation of its effectiveness. Loyalty
programs for customers in the hotel sector. Using the
optimal number of electronic sales channels for hotel
businesses while maintaining price parity. Factors in
the spread of business models of disintermediation
(minimization or elimination of traditional
intermediaries) in the tourism and hospitality industry.

12

Crparernyeckuii ((MHAHCOBBIN
MEHEIPKMEHT TOCTUHUYHOTO
HPEANPUATHS

Strategic financial management of a
hotel enterprise

CpaBHUTEIIBHBIN aHATN3 UCTOYHUKOB (DMHAHCUPOBAHUS
TOCTMHHYHBIX Tpeanpustuii. Bwidop sddexTuBHON
CTpaTeruu TUTST NIPUBIICYCHHUS HUCTOYHUKOB
(buHaHCUPOBaHHUS WHBECTUIIUOHHOTO MPOCKTA
TOCTUHUIBL. VIHBECTUIIMOHHAS  MPHUBJICKATEIHLHOCTD
TOCTHHHIIBI M €€ OIICHKA. DBOJIOIHS IOIXO0JI0B
MPOEKTHOTO  (PUHAHCHPOBAHWS  JUISI  WHAYCTPHH
TOCTECNIPUMMCTBA, TIOCICIHUE TPSHIBI M TEHICHIIUH B
OpraHM3ali  TPOEKTHOTO (DMHAHCUPOBAHUSA IS
roctuHUll B Poccum m 3a pyOexxkom. CuHCTeMBI
OFODKETUPOBAHUS TOCTUHUYHBIX MPEIPUATHIA.
Macrep-Oro/pkeT W OIO/DKETHl  MOJpa3/eeHUui
TOCTUHUIIBL. BIOKET JOXOIOB M pPacxojoB, OKOKET
JBWDKEHUS  JICHEXKHBIX  CPEICTB  T'OCTHHHYHOTO
npennpusaTas. OCHOBHBIE TOIXOABI K  OILIGHKE
3P PEKTUBHOCTH JESTEeTbHOCTH TOCTHHHII u
okymaeMocTn uHBecTulmil. Crienuduka U cpaBHEHHE
JTOXOAHOCTH W OKYIAaeMOCTH Pa3lIUYHBIX CETMEHTOB
rOCTUHUIL. MoJenu ynpaBlieHUsT PEeHTA0EeTbHOCTHIO.
@DuHAHCOBBIC aCMEKTHI U MPUOPUTETHI B JICATEILHOCTH
CITyKOBI O0IIIECTBEHHOTO MUTAHUS

Comparative analysis of sources of financing for hotel
enterprises. Choosing an effective strategy for
attracting sources of financing for a hotel investment
project. Investment attractiveness of the hotel and its
evaluation. The evolution of project financing
approaches for the hospitality industry, the latest trends
and trends in organizing project financing for hotels in
Russia and abroad. Budgeting systems for hotel
enterprises. Basic approaches to assessing the
efficiency of hotels and return on investment. Specifics
and comparison of profitability and payback of various
hotel segments. Profitability management models.
Financial aspects and priorities in the activities of
public catering services

4. O6pa3oBare/ibHbIE TEXHOJIOTHU
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Jlns  mpoBeneHuss  yuyeOHBIX  3aHATHUH 1O  JUCHHUIUIMHE  HMCTOJB3YIOTCS — pa3ludyHbIC
oOpa3oBaTesibHble TeXHOJOTUHU. [ opraHu3zanuu y4eOHOTO Ipolecca MOXET ObITh HCIOIb30BaHO
ANIEKTPOHHOE 00yueHue U (WJIH) JUCTAHIIMOHHBIE 00pa30BaTEeNbHBIC TEXHOIOTHH.

4. Educational technologies
Various educational technologies are used to conduct training sessions in the discipline. To organize the educational
process, e-learning and (or) distance learning technologies can be used.

5. Onenka mJIaHMPYeMBbIX Pe3yJbTATOB 00y4eHHs
5. Learning outcomes assessment

5.1 CucremMa oleHUBAHUA

®opMa KOHTPOJIS Makc. Ko1u4ecTBO 0aJ1710B
3a oany Bcero
padoTty

Texyuuii KOHTPOJIb:

- OIIPOC 5 OamnoB 30 6amioB

- y4acTHe B JUCKYCCHUH Ha CEMHHApe 5 6amoB 10 6ammoB

- KOHTpOJIbHAs padboTa (TeMsl 1-7) 10 6amioB 10 6amioB

- KOHTPOJIbHAs paboTa (Tembl 8-14) 10 6amioB 10 6ammoB

[IpomexxyTouHas aTTecTalys —3a4ET 40 GamioB

HToro 3a cemecTp 100 GamnoB

[TomyuyeHHBII COBOKYIIHBIN PE3YJIbTAT KOHBEPTUPYETCS B TPAAULIMOHHYIO LIKAJIy OLICHOK U B
mkainy oneHok EBponelickoii cucteMbl epeHoca u HakorieHus kpenutoB (European Credit Transfer
System; maiee — ECTS) B COOTBETCTBHH C TaOJIMIICH:

[lIxana
100-6anmnpHas mkana | TpaguuuoHHas mkana ECTS
95 -100 A
23— 04 OTJINIHO B
68 — 82 XOpOIIO 3a4TEHO C
56 — 67 D
5055 YIOBJICTBOPUTEIIHEHO E
20 —49 FX
0_19 HEYJIOBJICTBOPUTEIHHO HE 3aUTEHO F

Form of control Max. number of points
For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

| 100- point scale | Traditional scale | ECTS scale |
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95 -100 A
2394 Excellent B
68 — 82 Good passed C
56 — 67 D
50_55 Acceptable E
20-49 . FX
0-19 Unpublishable unpassed F

5.2 Kpurtepum BbICTABJICHUS OLIEHKH IO JUCIHUIJINHE

Banael/
HIxana
ECTS

OuneHka nmo
JIUCHUILIMHE

KpnTepnn OLICHKH pPe3yJabTaToOB Oﬁy‘{eHHﬂ Mo JUCHMIIJINHE

100-83/
AB

OTJINYHO/
3a4TEHO

BricraBnsiercst oOygaronieMycsi, €ClId OH TITyOOKO ¥ TPOYHO YCBOMJI TEOPETHUCCKHUI U
MPAKTHYECKUH MaTepHa, MOKET POJEMOHCTPHPOBATH ATO HA 3aHATHUAX U B XOJIE
MIPOMEKYTOYHOMN aTTECTAIH.

OO0yJaroiicss UCUEPITBIBAOIIE W JIOTHICCKH CTPOWHO HM3JIaraeT yueOHbIH MaTepHal,
YMEET yBSI3bIBATh TEOPHIO C MPAKTUKOM, CIIPABIISICTCS C PEIICHUEM 3a71a4
podeCcCHOHANBHON HAPABIEHHOCTH BHICOKOTO YPOBHSI CJI0KHOCTH, PABUIIBHO
00OCHOBBIBAET NPUHSATHIE PELICHUSL.

CB00OIHO OpUEHTUPYETCS B yueOHOM U MPOo(eCcCHOHATLHOI JInTepaType.

O1ieHKa 110 JUCIUIUIMHE BBICTABILIFOTCS 00ydaroneMycs ¢ y4éToM pe3ysIbTaToB
TeKylIeH ¥ IPOMEKXYTOYHOM aTTeCTalHH.

Komrmerenmmu, 3akperui€HHbIE 3a TUCIUILIMHON, c(hOPMHUPOBAHBI HA YPOBHE —
«BBICOKUNY.

82-68/

XOpoIo/
3a4TEHO

BricraBnsiercst oOydaromieMycsi, €CJIM OH 3HaeT TEOPETUUECKUH 1 MPAKTHIECKUH
MaTepuall, paMOTHO U 10 CYIIECTBY U3/araeT €ro Ha 3aHATHAX U B XOJ€
MIPOMEKYTOUHOM aTTECTALNH, HE TOMMYCKasl CYIIECTBEHHBIX HETOUHOCTEH.
OOyuaronuics MPaBIIbHO IPUMEHSIET TEOPETHUECKNE TTOJI0KEHHS IPH PEIICHUH
MIPaKTHYECKHX 3a7a4 MPo(eCcCHOHANBHOMN HAPaBICHHOCTH PA3HOTO YPOBHSA
CJIO’KHOCTH, BIaJ€E€T HEOOXOUMBIMH ISl 3TOTO HAaBBIKAMH U IIPUEMaMH.
JlocTaTo4HO XOPOIIO OPUEHTHPYETCs B yueOHOM 1 podecCHOHANIBHOI TuTeparype.
OreHKa 10 JUCHUIUIMHE BBICTABIISIOTCS 00ydaromeMycs ¢ y46TOM pe3yIbTaToB
TEKYLIEH U IPOMEXKYTOUYHOH aTTeCTalUU.

KomrmereH1mu, 3akperui€HHbIE 3a TUCIUILIMHON, C(hOPMHUPOBAHBI HA YPOBHE —
«XOPOIIUNY.

67-50/
D.E

yIIOBJIETBO-
puTesbHO/
3aYTEHO

BricraBnsiercs: oOyyaroieMycsi, €Clii OH 3HaeT Ha 0a30BOM YPOBHE TEOPETHUECKUH U
MIPaKTHYECKUH MaTepHal, IOITyCKaeT OTAENbHBIE OIIMOKH ITPH €ro U3JI0KEHUH Ha
3aHATHUAX U B XOJI€ MPOMEKYTOUHON aTTECTALUU.

OOy4aronuiicst NCIBITHIBACT ONPECTIEHHBIC 3aTPy THEHHUS B IPHMEHEHUH
TEOPETHUECKHX MOJ0KEHUH NPH PEIICHUHN NMPAKTUYECKHX 3a1a4 MpoecCHOHATbHON
HaINpaBIEHHOCTH CTAHIAPTHOTO YPOBHSI CIIOKHOCTH, BIAJEET HEOOXOIUMBIMH ISt
3TOro 6a30BBIMM HABBIKAMH U IPHEMAMHU.

JleMOHCTpHUPYET JOCTATOYHBIH YPOBEHb 3HAHUS y4eOHOU JINTepaTyphl 0 JUCLUILIMHE.
OrieHKa 1Mo JUCHUIUIMHE BBICTABIISIOTCS 00ydaromeMycs ¢ y46TOM pe3yIbTaToB
TEKYLIEH U IPOMEKYTOUYHOH aTTeCTalUU.

KomrmereH1uu, 3akperui€HHbIE 3a TUCIUILIMHON, C()OPMHUPOBAHBI HA YPOBHE —
«JIOCTaTOYHBINY.

49-0/
F,FX

HEYJIOBJIEeT-
BOPUTEIHHO/
HE 3a4TEHO

BricraBnsiercst oOyyaroneMycsi, €Clid OH He 3HaeT Ha 06a30BOM ypOBHE TEOPETHYECKUI
U TIPaKTUYECKUI MaTepuall, TOIycKaeT rpyOble OMMOKH MTPH €T0 M3JI0KEHUH Ha
3aHATHAX U B XOJI€ TPOMEXYTOUHON aTTECTALINH.

OOyuaromuicst UCIBITHIBAET CEPHE3HBIC 3aTPYAHEHHS B IPUMEHEHHH TEOPETHUECKIX
TIOJIOXKEHHUH TIPH PEIICHUH TPAKTUIECKHUX 3a/1a4 MPOo(ecCHOHATBHON HAIIPaBIEHHOCTH
CTaHAAPTHOTO YPOBHS CI0XKHOCTH, HE BJIAICET HEOOXOANMBIMH TSI TOTO HABBIKAMU H
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Bamwasl/ | Ouenka nmo Kputepuu oueHku pe3yjbTaToB 00y4eHHs 10 JUCHUILIMHE

HIkaga | AUCHUIIIIHHE
ECTS

TIpUEMaMH.

JdemoHCTpHpYeT (pparMeHTapHbIE 3HAHUS YUeOHOU INTEPATyPHI 110 TUCIHILIHHE.
OreHKa 1O AUCHUIUTMHE BBICTABISIIOTCS 00yJaromeMycsi C YIETOM pe3yIbTaToB
TEKYLIEN U IPOMEXKYTOYHOHN aTTeCTaliH.

KomMriereHinm Ha ypoBHE «JI0CTaTOYHBINY, 3aKPETUIEHHBIE 32 TUCITUTUITMHON, HEe
chopMHpOBaHEL.

5.3 OmueHouHble cpeacTBa (MaTepuasbl) ISl TeKYyIIero KOHTPOJIS YyCIeBaeMOCTH,
NMPOMEKYTOUHOM aTTeCTANNH 00y4AIOUIUXCH M0 AUCIHUIIIHHE
5.3. Evaluation tools (materials) for current monitoring of academic performance, intermediate
certification of students in the discipline.

Bompocsr s 3auéra

1. ®axTopel NPEANOYTEHUH, MOTHUBALMM, NPEABOCXUIINECHHUS U MPEBBIIICHUS OXUAAHUA
KJIMEHTOB NPH pa3padO0TKe TOCTUHUYHOTO MPOAYKTA.

2. I'ocTUHMYHBIN NPOAYKT M €r0 OCHOBHBIE XapaKTEPUCTHUKHU. ['OCTUHMYHBIN MPOIYKT Kak
KOMILIEKC yciyr. OCHOBHBIE 3Tallbl Pa3pab0TKU TOCTUHHUYHOTO IPOAYKTA.

3. J)Ku3HEHHBIN LMKJI TOCTUHUYHOIO NMpoaykTa. [103MMOHMpOBaHNE TOCTUHUYHOTO MPOAYKTa
Ha pbIHKE

4. OCHOBHBIE AaCHEKTBHl TEXHOJOIMHM TOCTHHHUYHOM JESATEIILHOCTH: TOCTEBOM IIHKII,
OpOHUPOBAHHE U €ro THUIbI, OCHOBHBIE U JOINOJHUTEIbHbBIE YCIYTH, (DyHKIMOHAIbHBIE MPOLECCHl B
TOCTUHUIIAX.

5. OpraHuzanusi areHTCKOM MpOJAaXH TOCTUHUYHOTO MNpoaykra. OpraHuzanus Opoaax
TOCTUHUYHOTO NPOAYKTa TyponeparopoM. IIponaxka yciayr yepe3 HallMOHAJIbHbIE U MEKIYHapOIHbIE
CUCTEMBI OPOHUPOBAHHS.

6. OCHOBHBIE OTZENBI U CIYKOBl TOCTUHHIIBI: TpUEMa U pa3MeEIleHUs, aIMHHUCTPATHBHO-
XO034UCTBEHHAas, OOIIECTBEHHOIO IUTAHUSA, KOMMEpUYECKas, HWHKEHEPHO-TEXHUYECKask CIIyKOBl.
Opranuzaius paboTHI CITyKObI HOMEPHOTO (OH/IA (XayCKHUITHHT).

7. KBanu¢pukanuonHele TpeOOBaHMs K NMEpCOHATy rocTuHUL. O0pa3 M UMUK COTPYIHUKOB
TOCTUHUYHBIX NPEANPUATHNA. YTpaBlieHHEe Kapbepoil paOoTHUKOB roctuHHL. KopropaTtuBHas
KyJbTyPa FTOCTUHUYHOIO IIPEIIPHUATHS.

8. IlpenocraBiieHne OOMOJHUTEIBHBIX W IMEPCOHAIBHBIX YCIYr IO OpraHMU3alMM IHUTAHHUA,
TPAHCHOPTHOTO U HKCKYPCHOHHOI'O OOCITYKUBaHHUSL.

9. Vcnyrm mnuTaHMs KaK COCTaBJISIOMIAs TOCTMHUYHOTO TMPOAYKTa M (PAaKTOp Cco31aHUs
KOHKYPEHTHBIX IIPEUMYILECTB.

10. Cny»x6a oO0IIeCTBEHHOTO NMUTaHHs B TOCTHHUIE (pecTopaHHas ciryx0a). OOciyxuBaHue
rocred B pectropaHax, kade mnm Oapax roctuHuibl. OOcmyXuBaHWE OaHKETOB, NpPE3EHTAIUMHA |
Mpa3IHUYHBIX MEPONIPUATUI. Pa3nuunbie METOAbI 00CTYKHUBAHUS.

11. HoBbie ¢opMbI 11 pOpMaThl OpraHU3aIMK TUTAHKUS B TOCTHHUIIC.

12. Knaccupukanust TOCTUHHUI] ¥ AHAJOTHYHBIX CPEACTB pa3MerieHus. [lpuHIumb
KJIaccU(UKaMU TOCTUHUYHBIX NPeanpusaTHid. MeTOAUKN OLEHKH COOTBETCTBUS TOCTHHUI] U APYTHX
CPEACTB pa3MeEIIEeHUs] KpUTEepHsIM Kiaccupukanuu. Ponb cTraHgapTH3alMy: HAaUUMOHAIBHOM U
MEKTYHapOIHOM.

13. MeToapl OLIEHKH KayecTBA: «CEKPETHBII»/«TalHBI» TOCTh, CaMOAyIHUT, H3MEpEHHUE
YAOBIETBOPEHHOCTH.

14. Cucrema «YMHBIH JA0M» Uil TOCTHHULBL. CTpPOUTENBCTBO SHEpProcOeperaromux 3aaHui
(green buildings) B MHAyCTpHUH TOCTEIPUUMCTBA.

15. DddexTsr «cMapThOHU3ZALUN» U «IUHKUTAIN3ALUNY B Chepe TOCTUHUYHBIX YCIIYT.



20

16. OcobGenHocTH (GOPMHUPOBAHUS M TPOJBMXKEHUS TMPOIYKTOB CETEBOIO T'OCTHMHHUYHOIO
OousHeca. PpaHyail3UHT: CYIIHOCTb, MECTO B CHCTEME pa3pabOTKe W MPOABMKEHUU TOCTHHHYHBIX
IIPOJYKTOB.

17. CpaBHUTENbHBIH  aHaldM3  TUIOBBIX  MOTPEOUTENBCKUX  XapaKTEPUCTHK U
KOHKYPEHTOCIIOCOOHOCTH MPOAYKTOB HE3aBUCUMBIX TOCTHHHMII M CETEBOTO TOCTUHUYHOTO OM3Heca.

18. MapkeTHHIOBbIM IIJJaH TOCTMHUYHOI'O MPEINPUATHSA: aHAIW3 BHEIIHEW Cpenbl, aHaIu3
noTpeOuTenei, aHaiau3 KOHKYPEHTOB, MapaMeTphl LIEH, 3arpy3KH, J0X0Ja, KaHAJIOB IpPOJBHKCHHUS.
Ananus neneBoit aynutopuu. Cermenrtanus psiHka. CTpyKTypa KIMEHTCKOTO MOTOKa, 00bEM pBIHKA,
PBIHOYHASA J0JIS B LIEJIEBOM CETMEHTE.

19. daxkrtopsl pacmpocTpaHeHHUs OW3HEC-MOjAeNel Ae3WHTepMETUanu (MUHUMU3AINN WA
YCTpaHEHUs TPAJULMOHHBIX TOCPEJHUKOB) B MHyCTPUHU TYpU3Ma U TOCTENPUNUMCTBA. bru3Hec-Monenu
Airbnb.com u Booking.com.

20. Peskas pebanaHcupoBka o¢uiailH M OHJIAHH KOMIIOHEHT IPOJBIKEHUS TYPHUCTCKUX U
TOCTUHUYHBIX TPOAYKTOB. [luHamMuueckoe M KJIAaCCHYECKO€ IaKeTUPOBAaHHE HOBOI'O IOKOJIECHHUS,
OpoHupoBaHHe Ha MeTa-noruckoBukax u OTA.

Questions for testing

1. Factors of preference, motivation, anticipation and exceeding customer expectations when
developing a hotel product.

2. Hotel product and its main characteristics. Hotel product as a set of services. The main stages of
hotel product development.

3. Life cycle of a hotel product. Positioning of a hotel product on the market

4. The main aspects of hotel technology: the guest cycle, reservations and its types, basic and
additional services, functional processes in hotels.

5. Organization of agency sales of hotel products. Organization of sales of hotel products by a tour
operator. Sale of services through national and international reservation systems.

6. The main departments and services of the hotel: reception and accommodation, administrative and
economic services, catering, commercial, engineering and technical services. Organization of the room
service (housekeeping).

7. Qualification requirements for hotel staff. The image and image of employees of hotel enterprises.
Career management for hotel workers. Corporate culture of a hotel enterprise.

8. Providing additional and personal services for catering, transport and excursion services.

9. Food services as a component of the hotel product and a factor in creating competitive advantages.
10. Catering service in a hotel (restaurant service). Serving guests in restaurants, cafes or hotel bars.
11. New forms and formats of catering in a hotel.

12. Classification of hotels and similar accommodation facilities. Principles of classification of hotel
enterprises.

13. Quality assessment methods: “secret”/“mystery” guest, self-audit, satisfaction measurement.

14. Smart Home system for a hotel. Construction of energy-saving buildings (green buildings) in the
hospitality industry.

15. Effects of “smartphoneization” and “digitalization” in the field of hotel services.

Features of the formation and promotion of chain hotel business products. Franchising: essence, place
in the system of development and promotion of hotel products.

17. Comparative analysis of typical consumer characteristics and competitiveness of products of
independent hotels and chain hotel business.

18. Marketing plan of a hotel enterprise: analysis of the external environment, consumer analysis,
competitor analysis, parameters of prices, occupancy, income, promotion channels. Target audience
analysis. Market segmentation. Structure of client flow, market volume, market share in the target
segment.

19 Factors in the spread of business models of disintermediation (minimization or elimination of
traditional intermediaries) in the tourism and hospitality industry. Business models of Airbnb.com and
Booking.com.
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20 A sharp rebalancing of the offline and online components of promoting tourism and hotel products.
New generation dynamic and classic packaging, booking on meta-search engines and OTA.

IIpumeps! TeCTOBBIX 3aaHUI

1. IIpu IpOEKTUPOBAHUU CTOMMOCTH TYPIPOJYKTA IIEHY, IOKPBIBAIOIIYIO TOJIBKO MEPEMEHHbBIE
3aTpaThl HA MPOU3BOICTBO MPOIYKIIMY, HA3BIBAIOT:

a) mpeaenpHas

0) 0e3yOBITOYHOCTH

B) IiesIeBas

T) ClipaBOYHas

2. Apenpa, mpuobpereHue (IMOKyINKa) 6J0Ka MECT Ha YCIOBHSX KOMHTMEHTa MJIM 3JOTMEHTa,
OpoHupoBaHue (0€30T3bIBHOE U / UM NMPUOPUTETHOE), COTPYIHUYECTBO HA YCIOBHUSIX MOBBILICHHON
KOMHCCUM WM CTaHAApPTHOM KOMHCCHM IO DPa30BbIM 3asBKaM — BO3MOXHbIE (OPMBI (CXEMBI)
B3aMMOJICHCTBHS TypoIlepaTopa MpH IIAHUPOBAHUH Typa C MPEIIPUSTHEM-TTAPTHEPOM:

a) aBUaKOMITaHUEH

0) rOCTUHUIIAMH U UHBIMH CPEICTBAMU Pa3MeEICHUS

B) NPEANpUATHIMU (KOMIAHUSAMH) >KEJIE3HOJOPOKHOTO M aBTOMOOMIBHOTO (aBTOOYCHOTIO)
TpaHCIoOpTa

I') BKCKYPCUOHHBIMU OpraHu3anusmu (0ropo u 1p.)

) CO BCEMHU BBIIIIC TIEPEUYHCIICHHBIMU

3. Kakas roctuHMYHasi ceTh SBISETCS B HACTOsAIIEe BpeMs KpylHeimeil B Mupe (pasmepom
okoJ10 5500 roctuHuUI, BMeCTUMOCTHIO 0K0J10 1.070.000 HOMEpOB)?

a) Accor Hotels;

6) Choice Hotels International,

B) Best Western Hotels and Resorts;

r) Marriott International and Starwood Hotels and Resorts Worldwide.

4. HNoknan mo riobansHOM KoHKypeHTocnocoOHocT (Global Competitiveness Report Travel
and Tourism Competitiveness Report) exxerogHo my0imnkyercs:

a) BceMupHbIM 5KOHOMHUYECKUM (OPYMOM;

0) MexxayHapoTHBIM BaTIOTHBIM (DOHIOM;

B) BcemupHbIM GaHKOM;

r) KOHBTO.

5. Knacrepsi — 370:

a) MoI00HBIE TI0 pa3Mepy KOMITaHUH

0) rpynmbsl KOMIAHUN U CBSI3aHHBIE C UX JIEATENBHOCTHIO OpPraHU3aluU, CKOHLIEHTPUPOBaHHbIE
reorpaduuecKku

B) KOMIIAaHUU- KOHKYPEHThI

T') MEXXOTpaCIIeBbIe KOHTIIOMEPAaTHI

6. IIpouecc pazaesneHust COBOKYITHOTO PbIHKA Ha 00jiee MeJIKHE OJHOPOIHBIE YACTH C LENIbIO UX
nocjenyromero 0osee IeTaabHOrO UCCIeI0OBaHNUS HAa3bIBACTCS:

a) CeTMEHTAaIMeH

0) unTerpanueit

B) nuddepeHnnanuei

r) auBepcuduKanuei

7. O0cnyxuBanue «a la cart » — 370...

a) cBOOOIHBIN BBIOOP KJIMEHTOM OJIFO/I U3 PEASIaraéMoro peCTOpaHOM MEHIO

0) oOcy>KuBaHue MO €AMHOMY JUIsl BCEX TYPUCTOB MEHIO 0e3 IpaBa BbIOOpa 01110

B) CBOOOHBIN BEIOOP BBICTABJICHHBIX HA OOIINI CTOJI OO U CaMOOOCITy)KUBaHHUE

8. Kak o603HavaroTcs Kiaacchl 3HEProdpGeKTUBHOCTH TEXHUKN ?

a) 3Hakamu ++, +, -, -- U T.1I. - OT OoJiee AP HEeKTUBHOTO K MeHee 3PPEKTUBHOMY
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6) 3nakamu E100, E50, E25 u T.1. - oT 60see 3¢pdpexruBHOrO k MeHee 3¢ (HheKTUBHOMY
B) Ludpamu I, II, III u T.1. - oT Gonee a3pdexTrBHOTrO K MeHee 3PpPeKTUBHOMY
r) bykBamu A, B, C u T.1. - oT 6onee 3¢ dekTuBHOTO K MeHee () PeKTUBHOMY
9. KonTakTHO 30HOI ¢ MOTpeOUTENEM MOXKET CUUTATHCS:

a) Llex mo peMoHTY 0060py0BaHHS

0) Toprosas monaika HHTEPHET-Mara3uHa

B) CtpouTtenbHas miomaaKa

r) Crolika afMUHHCTpATOpa B TOCTUHHULIE

10. KiroueBbIMU OTIMYMSAMU YCIYTH OT TOBapa He SIBJISIOTCS:

a) HeomHopoaHocTh

0) Heocs3aemocTh

B) [loouepeaHOCTh MPOU3BOACTBA U OTPEOICHUS

r) OHOBPEMEHHOCTH MTPOU3BOICTBA U MOTPEeOICHUs

Examples of test tasks

1. When designing the cost of a tourism product, the price that covers only the variable costs of
production is called:
a) limit
b) break-even
c) target
d) reference
2. Rent, acquisition (purchase) of a block of seats on the terms of a commitment or elotment,
reservation (irrevocable and / or priority), cooperation on the terms of an increased commission or a
standard commission for one-time applications - possible forms (schemes) of interaction between a
tour operator when planning a tour with an enterprise - partner:
a) by the airline
b) hotels and other accommodation facilities
c) enterprises (companies) of railway and road (bus) transport
d) excursion organizations (bureaus, etc.)
e) with all of the above
3. Which hotel chain is currently the largest in the world (about 5,500 hotels in size, with a capacity of
about 1,070,000 rooms)?
a) Accor Hotels;
6) Choice Hotels International,
B) Best Western Hotels and Resorts;
r) Marriott International and Starwood Hotels and Resorts Worldwide.
4. The Global Competitiveness Report Travel and Tourism Competitiveness Report is published
annually:
a) the World Economic Forum;
b) the International Monetary Fund;
c) the World Bank;
d) UNWTO.
5. Clusters are:
a) companies of similar size
b) groups of companies and organizations related to their activities, concentrated geographically
¢) competing companies
d) inter-industry conglomerates
6. The process of dividing the total market into smaller homogeneous parts for the purpose of their
subsequent more detailed study is called:
a) segmentation
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b) integration

c) differentiation

d) diversification

7. “A la cart” service is...

a) free choice by the client of dishes from the menu offered by the restaurant
b) service according to a single menu for all tourists without the right to choose dishes
c) free choice of dishes placed on a common table and self-service
8. How are the energy efficiency classes of equipment designated?
a) Signs ++, +, -, --, etc. - from more effective to less effective

b) Signs E100, E50, E25, etc. - from more effective to less effective
¢) Numbers I, II, III, etc. - from more effective to less effective

d) Letters A, B, C, etc. - from more effective to less effective

9. The contact area with the consumer can be considered:

a) Equipment repair shop

b) Online store marketplace

c¢) Construction site

d) Reception desk in a hotel

10. The key differences between a service and a product are not:

a) Heterogeneity

b) Intangibility

c¢) Sequence of production and consumption

d) Simultaneity of production and consumption

6. YueOHo-MeTOAUYecKOe U MHPOPMAIHOHHOE o0ecriedeHne TN CIUTITUHbI
6.1 Cnucoxk HCTOYHHKOB M JINTEPaTypPbl
Uctounnku
OcHoBHbIE
®enepanbhblil 3akoH 0T 24.11.1996 N 132-®3 (pex. ot 02.07.2021) "O6 ocHOBax TypUCTCKOM
nesitenbHOCTH B Poccuiickoii ®@enepanun” (¢ u3M. u gom., BTyl B cuity ¢ 01.01.2022)
[HocranoBnenue IlpaButensctBa P® ot 18.11.2020 N 1860 "OO0 yrBepxaenun [lonoxenus o
KJacCU(pUKaUU TOCTUHHIL"
[TocranoBnenue IlpaButensctBa P® ot 18.11.2020 N 1853 (pex. ot 01.04.2021) "O6
yTBepkeHnH [IpaBui npenocraBiaeHns TOCTUHUYHBIX yeiyr B Poccuiickoit @enepanun”

JlomoIHUTEbHBIE

"CIT 257.1325800.2020. CBon mpaBuin. 3aanus roctunull. [IpaBuna mpoektupoBanus" (yTB.
[Tpukazom Munctpost Poccun ot 30.12.2020 N 922/mp)

"TOCT P 56780-2015. HaunonaneHnblii crannapt Poccuiickoit denepaunu. YCiyru cpeacTs
pasmemenusi. buznec-ycmyru. OOmue TtpeOoBanusa" (yTB. W BBeleH B JeiictBue Ilpukazom
Poccranmapra ot 27.11.2015 N 2035-cT)

"TOCT P 55699-2013. HauumonanwHbiii ctanmapt Poccuiickoit ®epepauuu. [locTymnHbie
CpeICTBa pa3MeIleHUsl Uil TYPUCTOB C OTPaHMYEHHBIMU (PU3MYECKHUMH BO3MOXHOCTAMHU. OOIue
TpeboBanus" (yTB. 1 BBeJeH B aelictBue [Ipukazom Poccranmapra ot 08.11.2013 N 1346-c1)

"TOCT P 57635-2017/ISO/TS 13811:2015. HaumonaneHblii cTangapt Poccuiickoi
®enepanun. Typusm u ycinyru B chepe Typusma. Pexkomenaamnuu mno pazpadoTke TpeOOBaHUI 0XpaHbI
OKpYXKarollei cpeasl A cpeacTB pasmenieHus" (yTB. u BBeAeH B aeiictBue [Ipukazom Poccrannapra
ot 31.08.2017 N 988-cT)

Jlureparypa
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OcHoBHas

beictpoB C. A. Opranusaiys TOCTHHHYHOTO Jelia [ DJIeKTPOHHBIN pecypc]: yueOHoe mocobue/
C.A. BrictpoB. - Mockpa: M3parensctBo "®@OPYM", 2018. - 432 c. — (Bricmee oOpa3oBanue:
bakanaspuar). - Pexxum nocryma: http://znanium.com/catalog/product/944360

TexHONOTHS M OpraHu3alys TOCTUHUYHBIX YCIyr [DneKTpoHHBIH pecypc]: yuebnuk / JL.H.
CemepkoBa, B.A. bensikosa, T.U. lllepcro6utoBa u np. - Mocksa: HUL] UH®PA-M, 2018. - 320 c. -
(Briciiee obpazoBanue: bakanaBpuat). - Pexxum noctyna: http://znanium.com/catalog/product/937927
JlomomHuTENbHAS

Kotnep ®@. Mapkertunr. 'ocrenpunmctBo. Typusm: yuebnuk: Ilep. ¢ anrn. / @. Kotnep, [Ix.
boyan, Ix. Meiikens. - Mocksa: FOHUTU, 2015. - 1071c. - To e [DnexTpoHHsIit pecypce]. - 2018. -
Pexxum noctyna: http://znanium.com/catalog/product/872844

MoxaeBa H. I'. Uaayctpust rocrenpuumctsa. [Ipaktukym [DneKTpoHHBIN pecypc]: yaeOHOe
nocooue/H.I'. Moxaea, M.B. Kamieuko. - Mocksa: M3narenscteo "®OPYM", 2018. - 120 c. —
(Briciiee obpaszoBanue: bakanaBpuar). - Pexxum gocrtyna: http://znanium.com/catalog/product/968928

Baymrapren JI.B. MapkeTHHI rOCTUHHYHOTO MpeanpusaTus: npaktukym / JIL.B. baymrapren. -
Mocksa: By3osckuii yueonuk, HUL[ MH®PA-M, 2016. - 216 c. - To xe [DneKTpoHHBINA pecypc]. -

Pexxum noctyna: http://znanium.com/catalog/product/502143

6.2 IlepeyeHb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHHUKAIMOHHOM ceTH « UHTEepHET».
https://prohotel.ru/ - mopTan npo rocTUHUYHBINA OU3HEC.
https://hotelawards.ru/ - mopTan HaIMOHAIBHON TOCTUHUYHON PEMUH.
https://knaccudukanusa-TypusM.pd — OenepanbHblil IEpeYeHb TYPUCTCKUX 0OBEKTOB.
www.unwto.org - Bcemupnas typuctckas opranuzauus (UNWTO);
www.wttc.org - Bcemupnsiii coet o typusmy u nyremectsusm (WTTC);
http://www.travelinform.ru/main/newtech - HWudopmaumonssiii  pecypc TYPTPOBEJIL:
TypOu3HEC 11 MPOPECCUOHAIOB;
rostourunion.ru - Caiit Poccuiickoro Coro3a TypuHyCTpUH;
atorus.ru - Caift accormanuu TyponepaTopoB Poccuu;
Hanmonanehas anekrponnas 6udnuoreka (HOb) www.rusneb.ru
ELibrary.ru Hayunas snekrponHas 6ubauoreka www.elibrary.ru
OnexTpoHHas 6ubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press
ProQuest Dissertation & Theses Global
SAGE Journals
Taylor and Francis
JSTOR
6.3 IIpodeccuoHaabHBbIC 0a3bI JAHHBIX 1 HH(POPMALMOHHO-CIIPABOYHbIE CHCTEMBbI

Jloctyn k npodeccroHanbHbIM 6a3am naHHbIX: https:/liber.rsuh.ru/ru/bases

WHdopmanroHHbIe CIIPABOYHbIE CUCTEMBI:
1. Koncynsrant Ilmroc
2. Tapant

7. MaTepuaIbHO-TeXHHYECKOe 0OOecniedeHue TN CIUIINHbI

Hns obecrieueHus JUCIUIIINHEI HCIIOIB3YyETCA MaTepHaIbHO-TEXHUYECKA 6a3za
00pa30BaTEeNIbHOTO YUPEXKJIEHUS: y4eOHBbIE ayIUTOPHH, OCHAIIEHHBIE KOMIBIOTEPOM U MPOEKTOPOM
JJIA IIGMOHCTpaHI/II/I yqe6HI)IX MaTepI/IaJIOB.

CocTaB nmporpaMMHOT0 00eCIICUCHHUS
1. Windows
2. Microsoft Office


http://znanium.com/catalog/product/944360
http://znanium.com/catalog/product/937927
http://znanium.com/catalog/product/872844
http://znanium.com/catalog/product/968928
http://znanium.com/catalog/product/502143
https://prohotel.ru/
https://hotelawards.ru/
https://классификация-туризм.рф
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3. Kaspersky Endpoint Security
8. O0ecnieuenune 00pa3oBaTEJbHOIO MPOLECCA NJISA JHUI ¢ OTPAHNYEHHBIMH BO3MOKHOCTSIMH
3/10POBbSI U MHBAJIN/I0B

B xome peanuzanuy JUCHMIUIMHBI HCHOJB3YIOTCSA CIEAYIOUINE JOMOJHUTEIbHBIE METO]IbI
o0ydYeHHsI, TEKyIIero KOHTPOJS YCHEBAEMOCTH W TIPOMEXYTOYHOW aTTeCTallid OOYyYaromuxcs B
3aBUCUMOCTH OT UX WHAMBHUIYaJIbHBIX OCOOEHHOCTEM:

® ISl CIIENBIX M CIHA0OBUAALINX: JIEKIMH OQOPMIIIOTCS B BHIE DJIEKTPOHHOTO JOKYMEHTA,
JOCTYITHOTO C TIOMOIIbI0 KOMIIBIOTEPA CO CHELUATU3UPOBAHHBIM MPOTPAMMHBIM OOECTIEUCHHEM;
MUCHMEHHBIC 3a/IaHUsS BBITIOJNHAIOTCS Ha KOMITBIOTEpE CO CHEIHATH3HPOBAHHBIM TPOTPAMMHBIM
o0OecrieyeHMeM MM MOTYT OBITh 3aMEHEHbl YCTHBIM OTBETOM; OOeCHeyMBaeTCs WHIUBHIYaIbHOE
paBHOMepHOe ocBemieHue He MeHee 300 JIOKC; I BBIMOJIHEHUS 3aJaHUs TpU HEOOXOJAMMOCTH
NPEJOCTABIISAETCS YBEIMUYMBAIOIIEE YCTPOWCTBO; BO3MOXKHO TaK)XK€ HCIHOJIb30BaHUE COOCTBEHHBIX
YBEIIMYUBAIONINX YCTPOUCTB; MUCHMEHHBIC 3a/IaHMs O(OPMIISIFOTCS YBEIIMYCHHBIM MPU(TOM; K3aMeH
1 3a4€T MPOBOASATCS B YCTHOM (pOpME MIIM BBIMOJIHSAIOTCS B MMCbMEHHOM (hopMe Ha KOMIIbIOTEpE.

® ISl TIYXUX M cIa0OCHBIIIANINX: JIEKIUH O(QOPMIISIFOTCS B BUJAE 3JCKTPOHHOTO JOKYMEHTA,
au00  MpPeNoCTaBiIeTCS  3BYKOYCWIMBAIOLIAs — ammapaTypa HMHAMBUAYAJIBHOTO  IOJb30BAHUS;
MUCHMEHHBIC 33JaHUsl BBIMOJMHSIOTCS HAa KOMITBIOTEpPE B NHCHhMEHHON Qopme; dK3aMeH W 3a4€T
IPOBOJATCS B MUCBMEHHOM (hopMe Ha KOMITBIOTEPE; BO3MOXKHO IIPOBEIeHUE B (DOpME TECTUPOBAHUSI.

® ISl JIMI] C HAPYUICHHUSMHU OIOPHO-ABUTaTEIFHOTO ammapaTa: JEKIUH O(OpPMIIIOTCS B BHIEC
AJIEKTPOHHOTO JIOKYMEHTa, JOCTYIIHOTO C TIIOMOIIbIO KOMIbIOTEpA CO CIELUAIN3UPOBAHHBIM
IPOTPAaMMHBIM ~ OOeClieueHHeM; THChMEHHBIC 3a/laHUsl  BBINOJNHSIOTCS Ha KOMIIBIOTEPE CO
CIELMAIM3UPOBAHHBIM NIPOrPaMMHBIM 00eCIIeUeHUEeM; IK3aMeH U 3auéT MPOBOJATCS B YCTHOH hopme
WA BBITIOJTHSIOTCS B MIMCBMEHHOM (hopMe Ha KOMITBIOTEpE.

ITpu HEOO6XOIMMOCTH MpeyCMaTPUBAETCS YBEIMYEHUE BPEMEHH U1 TOJArOTOBKH OTBETA.

[Tporierypa mpoBeneHHUsS MPOMEKYTOYHOW aTTECTAIMH Ui OOyYaroIIUXCs yCTaHABJIMBACTCS C
yu€TOM MX WHAMBHUIYaJbHBIX MCUXO0(pU3NYecKHX ocoOeHHOcTel. [IpoMexxyTouHas arTecTanus MOXeET
MIPOBOJIUTHCS B HECKOJIBKO ITATIOB.

IIpu mnpoBeneHNMH MpPOIENYphl OLEHUBAHHUA pPE3yJIbTaTOB OOyuYeHHs MpeaycMaTpUBacTCs
MCTIOJIb30BaHUE TEXHUYECKUX CPEJICTB, HEOOXOIMMBIX B CBSI3U C WHAMBHIYaJbHBIMH OCOOCHHOCTSIMHU
oOyuaromuxcs. OTH CpelICcTBa MOTYT OBbITb IPEAOCTABICHBI YHHUBEPCUTETOM, WJIH MOTYT
HCTIOJIB30BATHCS COOCTBEHHBIE TEXHHMUYECKHE CPEJICTBA.

[TpoBenenue mpouenrypsl OLEHUBAHHUS PE3YJIbTATOB O0YYEHHS JOMYCKAETCs C MCHOIb30BaHHEM
JVICTaHIIMOHHBIX 00pPa30BaTENbHBIX TEXHOJIOTHH.

ObecneunBaeTcs AOCTYN K HH(GOpPMAIMOHHBIM U OubnmorpaduyeckuM pecypcam B CETH
WHTepHeT 1 Kakaoro odydatonierocs B popMax, alalTHPOBAHHBIX K OTPAHUYCHUSM UX 3I0POBbS U
BOCIIpUATHA UH(pOpManu:

® ISl CIenbIX W CHa0OBUIANIMX: B MeYaTHOW (opMe yBETMYEHHBIM MPUPTOM, B (dopme
AIIEKTPOHHOTO IOKYMEHTa, B opMme aynuodaiina.

® IS TIYXUX ¥ cIa0O0CTBIIaNuX: B Ie4aTHol Gpopme, B popMe IIeKTPOHHOTO TOKYMEHTA.

® 111 00y4aloImUXCsl C HApYIICHUSIME OTIOPHO-/IBUTATEIILHOTO amliapara: B e4aTHoi ¢opme, B
(dbopMe TEKTPOHHOTO JTOKYMEHTa, B (hopme ayanodaiina.

VYdeOHbIE ayIUTOPHH IS BCEX BHJOB KOHTAKTHOM M CaMOCTOSITEIBbHOH paboThI, Hay4dHas
OnONMOTeKa W WMHBIE TOMENICHUS s OOy4YeHUS OCHAIIEHBI CHEHUAIBHBIM OOOPYAOBAaHUEM U
Y4eOHBIMH MECTaMU C TEXHUYECKHMHU CPEACTBAMHU O0YUCHUS:

® IS CIeNbIX U CIa0OBUJAIINX: YCTPOWCTBOM JUIl CKaHUPOBAHMS U YTEHUs ¢ Kamepoil SARA
CE; nucnineem bpaits PAC Mate 20; npuntepom bpaiinsg EmBraille ViewPlus;

® [UIA TIOYXHX W CIa0OCIBIIAIINX: aBTOMATH3MPOBAHHBIM PabOYMM MECTOM JUIS JIIOJEH C
HapyIIEHHEM CIIyXa M CIa0O0CTBIIIANINX; aKyCTHIECKUN YCHUIINTEIb i KOJIOHKH;
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® s OOYyYarOIIUXCS C HApPYyIICHUSMU OMOPHO-ABUTATEIBHOIO ammapara: IepeaBHKHBIMH,
peryiupyeMbiMu dproHomMudeckumu naptamMmu CH-1; KOMIOBIOTEpHON TEXHUKOW CO CIEIUaIbHbIM
MIPOTPaMMHBIM 00€CTICYeHUEM.

9. MeToanuecKkne MaTepHaJIbl

9.1 Ilnanbl ceMUHAPCKHUX

Tema 1. TeopeTnueckne 0CHOBbI (POPMHPOBAHNS TOCTHHHYHOIO MPOJYKTA

1. ®akTOpBI NPEANOYTEHUI, MOTUBALIMH, TPEABOCXUILEHNS U ITPEBBIICHUS OKUIaHNS KIIMEHTOB
pu pa3paboTKe TOCTUHUYHOTO MPOAYKTA.

2. 'oCTUHNYHBIN IPOIYKT U €0 OCHOBHBIE XapaKTEPUCTUKH.

3. OcHOBHBIE 3Tanbl Pa3pabOTKH TOCTUHUYHOTO NPOyKTa. JKU3HEHHBIH UK TOCTUHUYHOTO
MIPOJIYKTA.

4. Ilo3numoHNpOBaHUE TOCTUHUYHOIO ITPOJYKTA HA PHIHKE.

5. 'oCTHHWYHBIN DPOAYKT KaK KOMILJIEKC YCIIYT.

6. BrisaBnenue (pakTopoB KOHKYPEHTOCHOCOOHOCTH TYPUCTCKOT'O M TOCTUHUYHOTO IPOIYKTA.

7. AcniexTsl pa3paboTKu NPaKTHYECKUX PEKOMEHAANNA 10 pOPMHUPOBAHUIO CIIpOca U
CTUMYJIUPOBAHMS CObITA TOCTUHUYHOTO MPOJIYKTA /IS PA3IUYHBIX 1I€JIEBBIX CErMEHTOB.

8. OcobeHHOoCTH pa3padOTKU U MPOABUKEHUSI TOCTUHUYHBIX ITPOIYKTOB Ha IpUMeEpax
racTpOHOMHYECKOTO TypU3Ma/AeI0BOT0 TyprU3Ma/MEAULMHCKOTO TYPH3Ma/3KOIOTHYECKOTr0 TYPU3MA.

TeMma 2. OcHOBHBIE ACTIEKTHI TEXHOJIOTHIi TOCTHHHYHOH AeATeILHOCTH

1. OCHOBHBIE aCIEKThl TEXHOJIOTUM TOCTHHUYHOMN JEATEIHFHOCTH: TOCTEBOM MK, OPOHUPOBAHKE
U €T0 TUIIbI (TapaHTUPOBAHHOE, HErapaHTUPOBAHHOE, CBEPXOPOHUPOBAHNUE), OCHOBHBIE U
JIOTIOJTHUTEIBHBIC YCIYTH, UX KOMIUIMMEHTAPHOCTh, ()YHKIIMOHAJIBHBIE MPOIECCHl B TOCTUHUIIAX.

2. TexHONOTMYECKas LIEMOYKA B3aUMOJICHCTBUS TOCTUHHYHBIX CIIYK0 P OKa3aHUU yCIyTH
pa3mMenieHus.

3. [IpoekTHas AesTeNbHOCTh B pa3paboTKe TOCTUHHYHOTO MPOIYKTa, COOTBETCTBYIOIIETO
3arpocam noTpedouTenei.

4. Opranu3zanus areHTCKOW NMpoAaku TOCTUHUYHOTO NMPpoaAyKTa. OpraHu3aus mpoaax
TOCTUHUYHOIO MPOyKTa TyponepaTopoM. [Ipogaxa yciayr yepe3 HalMOHAJIbHbIE U MEXKIYHAPOIHBIE
CUCTEMbI OPOHUPOBAHMS.

Tema 3. @OYHKUMOHAIBHO-OPIaHU3ALMOHHASI CTPYKTYpa TOCTHMHHIbI, MepPCOHAJ
rOCTHHHUIIBI

1. OcHOBHBIE OTAEIBI U CIYKObl TOCTUHMIIBL: TPHEMa U pa3MeIleHus], aAMUHUCTPATUBHO-
XO3AUCTBEHHAs, OOIECTBEHHOTO MUTAHUS, KOMMEpUECKasi, NHKECHEPHO-TEXHUIECKAsT CITYKOBI.

2. Opranuzanus paboThl CIIyKO0bl HOMEPHOTO (POH/IA (XayCKUIIUHT).

3. Iloaxoasl K MPOEKTUPOBAHMIO (DYHKIIHOHAIBHBIX ITPOIECCOB TOCTUHUI] U UHBIX CPEJICTB
pa3MerIeHus

Tema 4. JlonoJHUTEIbHbIE YCIYTH KAK YACTh TOCTHHHYHOI0 MPOAYKTA

1. IlpemocTtaBieHue OMOIHUTEIBHBIX U NEPCOHAIBHBIX YCIYI [0 OpraHU3alUd MHUTAHUA,
TPAHCHOPTHOTO U HKCKYPCHOHHOI'O OOCITYKUBAHUSL.

2. PaGora Ou3Hec-IeHTpa, CEPBUC-0I0PO, 037J0POBUTENBHOTO IIEHTPA U T.1.

3. VYeayru nuTaHus KakK COCTaBJISIONIAS TOCTUHMYHOIO MPOAYKTa M (DAaKTOp CO3AaHUsA
KOHKYPEHTHBIX IPEUMYIIECTB.

4. ®aKkTOp aHUMALIMOHHOM JeSITeIbHOCTH JJIs1 KypPOPTHBIX TOCTHHULL.

5. TexHOJIOrMM 3KCKYPCUOHHOI'O CEpBHUCA KaK JOMOJHUTEIbHBIE YCIYTH

Tema S. Opranuszauusi NUTAHUSA B TOCTHHUIE
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1. Cmyx06a OOIIECTBEHHOr0 MHUTAaHUS B TOCTHHHULE (pecTopaHHas ciyx06a). OOcmyKuBaHHE
rocreil B pectopanax, kade nian 6apax rOCTUHHIIBI.

2. O6cnyxuBaHue 6aHKETOB, MPE3EHTAIMN U MPa3AHUYHBIX MEPOTIPUATHHA.

3. Pa3znuuHbie METOIBI OOCITY)KUBaHUS: «a JISl KapT», «a MapT», «TadIbI0T», IBEACKHHA CTOIM.

4. JlonoJHUTEIbHBIE YCIyTU: OpraHU3allUsl TOP>KECTB, MUTAaHWE B HOMEpE, CEPBHUC Ha 3Taxe,
MUHH 0apbl B HOMEpE U JIp.

5. KoHTpoI1b 32 IPOM3BOICTBEHHBIMH MIPOLIECCAMU, TPOUCXOIAIIMMHU Ha KyXHE PeCTOpaHa.

6. PaboTHMKHM OOIIECTBEHHOTO TWTAaHHWS B TOCTUHHWIIE W WX OCHOBHBIC JOJDKHOCTHBIE
00513aHHOCTH: METPAOTENb, LIe(-oBap, MOBAp ONPEIEICHHOIO Yy4acTKa, IoBap, OapMeH, CTIap.
KyXHH, COMEIbe, OQPHUIINAHT

7. JloXoIpl OT MOCTOSJIBIIEB U CTOPOHHUX MOCETUTENICH: CerMeHTalus1, IPUOPUTETHI, CTPATErun
TOCTHHUYHBIX TPEIATPUITHIA.

Tema 6. UnHOBaLMOHHBbIE TPEHAbI B TEXHOJIOTUSIX FOCTENIPHUMMCTBA

1. Brieyatienue Kak HHHOBAIIMOHHBIHN MPOAYKT Chepbl TOCTEIPUUMCTBA.

2. AcrekTbl B3aUMOCBSI3U U B3aUMHOI 00YyCJI0BI€HHOCTH HHHOBALIUKA U KPEaTUBHOCTH.

3. VHHOBamuum B MHAYCTPUM TOCTENPUMMCTBA U HUX THIIOJIOIHS, CYIIHOCTb, pOJIb,
XapaKTEePUCTHKA, IPUMEPDI «PEAKTUBHBIX» U «CTPATETNYECKUX» NHHOBALIUH.

4. D dexThl «cMapTPOHU3AMN» U «IUIDKUTATU3ALUI» B cpepe TOCTUHUYHBIX YCIIYT.

5. KiIneHTOOpHEeHTUPOBAHHBIN CAUT OTEIIA.

6. BupTyanbHblii Typu3M KaK HOBBII BUJ TypU3Ma.

7. Vicnonb3oBaHue MHGPOPMALIMOHHBIX CUCTEM M CUCTEM aBTOMATHU3alMK JJI OTAENIbHBIX CITYKO
TOCTUHMII.

8. VHHOBalMOHHBIE MOAXOAbI B HWIASHTHU(PUKAUUMU B 00cHyXKMBaHUU. Pagmo-yactoTHas
uaeatudukaus (Radio-frequency identification - RFID)

Tema 7. YnpaBieHue Ka4eCTBOM B IrOCTeNIPUUMCTBE. 3ejieHbIe U OepeKIuBbIe TEXHOJTOTHU

1. IIpoexTrpoBaHUE CUCTEMBI YIIPABICHHS KAYECTBOM YCIIYT B KOMIIAHUU TypU3Ma U UHAYCTPUU
rOCTENPUHAMCTBA.

2. MeroauKN OLIEHKH COOTBETCTBHUSI TOCTMHHUIl U JPYIMX CPEACTB pa3MEUICHHs] KPUTEpUSIM
KJIaccu(uKalum.

3. Ponib cTanapTu3anuu: HallMOHAIBHON U MEKyHApPOIHOM.

4. OCHOBHBIE acTEeKThI 00CTYKHBaHUS U 0€30MaCHOCTH.

5. Meronsl OLEHKHM KadecTBa: «CEKPETHBIN)/«TalHBI» TOCTh, CaMOAyAWUT, HW3MEpPECHHE
YAOBIETBOPEHHOCTH.

6. «3enmeHbple» TEXHOJOTMM B TOCTUHUYHOM OusHece. PecypcocOepexxeHue u oxpaHa
OKpYyXarollel cpeapl, Kak KOHKYPEHTHOE IpeuMylliecTBO. [ToHATHE «IKOIOTMYHOCTH MOCTUHUYHBIX
yCIIyD»

Tema 8. Oco0eHHOCTH ceTeBOro U HE3aBMCUMOI'0 TOCTHHMYHOI0 OU3Heca

1. ToproBas mMapka TOCTMHMUYHOTO HIPENIPHUATHSA, €€ POJIb B MEPONPUATUAX MapKETHHra MU
IIPOJIaXK.

2. OcobenHoctr GOpMHUPOBAHUS U MPOJBHKEHUS IPOJYKTOB CETEBOT0 TOCTUHUYHOTO OM3Heca.

3. ®paHuali3UHI: CYIIHOCTb, MECTO B CHUCTEME pa3pabOTKe U MPOJABUKEHHUM TOCTHHHYHBIX
npoaykToB. PasButue ¢panvaiizunra. OnbIT CTaHOBIEHUS (DpaHUYA3MHIOBBIX OTHOILIEHHUH cpenn
TOCTUHUYHBIX yIPABJICHIIEB.

4. Bnusnue (¢paHyaii3uHra Ha pPa3BUTHE MEXAYHAPOJHBIX TOCTHMHHYHBIX KOPIOpALUil.
ITpoueccel MOTIOMEHUS U CAUSHUS B MHyCTPUU TOCTEIPUUMCTBA.

5. OcobenHocTu GOpMHUPOBAHUS TOCTUHUYHOIO MIPOAYKTA B MaJIOM TOCTUHUYHOM OH3HECE.

6. CpaBHUTENIBHBII aHanu3 TUIIOBBIX MOTPEOUTENBCKUX XapaKTEPUCTUK u
KOHKYPEHTOCIIOCOOHOCTH MPOJYKTOB HE3aBHCHMBIX T'OCTHHMIl M CETEBOTO I'OCTMHUYHOIO OHM3Heca.
BaxHOCTh pUPMEHHOTO CTHIISI TOCTUHUIIBI M UMUIKEBOW COCTABIISIONICH
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Tema 9. MapkeTHHIroBbI€ IUIAHBI M MPOAYKTOBbIE CTPATErMH FTOCTUHUYHBIX NPeANPUATHIA

1. CoBpemeHHbIe (DaKTOPHI CIpoca: pacTyllas KOMIIOHEHTa CaMOOOCITyKUBAaHHUs, YTIIyOJIeHHAs
KaCTOMM3AITUsI, KPYTJIOCYTOYHOCTh 00CITYKHMBaHUs, IIOBCEMECTHASI MOOMIBHOCTD, MIEPCOHATM30BAHHOE
Iy TELIECTBUA.

2. KommiekcHble MApKETUHIOBBIE UCCIEA0BAHUS PhIHKA B OPraHU3alAsIX UHIYCTPUU TypU3Ma U
FOCTENPUUMCTBA. MapKETUHIOBBIM IIJIJaH TOCTUHUYHOIO MPEANPUITHS: AHAJIW3 BHELIHEW CpPENbl,
aHanu3 TOoTpeOuTenel, aHamW3 KOHKYPEHTOB, TapaMeTphl II€H, 3arpy3kd, [0X0Ja, KaHaJoB
MpOJBIKEHUS. AHanM3 1eneBoil ayaurtopun. CermeHTanus poiHka. CTpyKTypa KIMEHTCKOrO MOTOKA,
00beM phIHKA, PHIHOYHAS JIOJIS B 1IEJICBOM CETMEHTE.

3. Omnpenenenue nmapamMeTpoB CHpoca B pa3pe3ax CE30HHOCTH, LieJield, MOTUBOB, COLMAIBHO -
neMorpapuecKkux XapaKTepUCTHUK, TEPPUTOPUATBLHOTO pPACCPEIOTOUYCHHSI B paMKaxX pErHoHa,
muddepeHIMANY U THAUBUTY alTM3allUY, YTACTUYHOCTH I10 I0XOAY U IICHE.

4. ba3oBble AJEMEHTHl KOMIUIEKCA MapKETHMHIa B HMHIYCTpUU rocrenpuumcTa. KoHunenmummn
«4P», «7P», «9P» B TOCTUHUYHOM MapKETUHTE.

5. Ananutnyeckue marpunsl: SWOT, PEST, BKT'.

Tema 10. HIndppoBoit MAapKETHHT ¥ AUAKUTAIU3ANNA TOCTHHUYHBIX IPOAYKTOB

1. Pe3kas pebanmaHcupoBka oduailH M OHJIAHH KOMIOHEHT MPOABMKEHHS TYPUCTCKUX U
TOCTUHUYHBIX NPOAYKTOB. [luHaAMHUeckoe M KJIAaCCHYECKO€ IaKeTUPOBAaHHE HOBOI'O IIOKOJIEHHS,
OpoHupoBaHHe Ha MeTa-nmouckoBukax u OTA.

2. OCHOBHbIE XapaKTEPUCTUKH JMHAMUYECKUX IAKETOB: PACIIMPEHUE aCCOPTUMEHTa, OoJblIas
YHUKaJIBHOCTb, MpsIMOE OOpalleHne K WHBEHTOPY IOCTaBIIMKOB, MCIIOJIB30BaHUE CBOOOJHBIX
PECYpCOB TOCTABIMMKOB (aBHAKOMIIAHWW, OTEJIeH, PECTOPAHOB), PKOHOMHYHOE II€HOOOpa30BaHUE,
YBEJIMUEHHE NIPOLIEHTA 3arPy3KH.

3. B2B-omnara 6e3 [Jeno3UTOB B pEXHME pPEAJbHOTO BpeMEHHM Oyiarojgaps BUPTYalbHBIM
IUIATEKHBIM perieHusM. [Inatdopmsbl, BKIrOUaromye nNpoayKT, AUCTPUOYLIMIO, OCTAaBKY M OIUIaTy B
JIOJI CEKYH/IBI.

4. Pemenus mno uHTepdeicy: OcCHOBHble Kputepuu. OcoOeHHOCTH pa3pabOTKU CTHII,
COJIep’KaHusl, CTPYKTYphl M DJJEMEHTOB HaBUTALIMM cCaiiTa TOCTUHUIBL. ACHEKTbl MOOMIBHOIO
uHTepdeiica caiiToB TOCTUHMIL.

Tema 11. IlenooOpa3oBaHue U ynpaBJeHHe J0X0AaMHU N'OCTHHUYHBIX NPeANPHATHI

1. IInanupoBanue 0O0BEMOB MPOJAX TOCTUHUYHOTO MPEANPUATHS, BUIBl TapU(PHBIX IUIAHOB
TOCTUHUYHOTO MPEeINpUsATHs, 0COOEHHOCTH PabOThl ¢ TapupaMHu B «HHU3KUE» M «BBICOKHE)» CE30HBI,
TapuUPHON CETKOM, MOKa3aTeIsIMU 3arpy3Ku.

2. Pacuer wueneBoil cpenHelt 1eHbl Homepa. OmpexneneHue TOYKM 0€3yOBITOYHOCTH
TOCTHHUYHOTO NMPOeKTa. PeHTabeIbHOCTh MPOAYKINH, TPOAAXK, AKTUBOB, COOCTBEHHOTO KaIMTaA.

3. OcHoBHBIE IIeHOOOpasytomue (GakTopsl B HHIYCTPUU TOCTEIPUHUMCTBA: C€0ECTOMMOCTb,
U3JICPKKH, TPUOBUIb, YpPOBEHb KOHKYPEHTHBIX IIEH, COOTHOIICHHWE CIpOCa H TPEITIOKCHHUS.
VYnpasnenue nesamu. VMcnoiabp3oBaHue CUCTEMBI CKHJIOK M Ha10aBOK.

4. Tlogxompl K pacyeTry LEH Uil CIy)XKObl OOIIECTBEHHOTO NUTAHHWS W PA3IMYHBIX BUIOB
JIOTIOJTHUTEIIBHBIX YCIIYT
Jlureparypa

Tema 12. CTpaTernyeckuii UHAHCOBBINH MeHEIKMEHT rOCTHHUYHOIO NPeANPUATHS

1. CpaBHHTENIBHBIN aHATN3 UCTOYHUKOB (DMHAHCHPOBAHHS TOCTUHHYHBIX NMpennpusTuii. Beioop
3G GEKTUBHON CTpaTerudl Il TPUBJICYCHHUS HMCTOYHUKOB (DUHAHCUPOBAHHS HHBECTHUIIMOHHOTO
NPOEKTa TOCTHHUIIBI. VIHBECTUIIMOHHAS TPUBJIEKATEILHOCTh TOCTUHHIIBI M €€ OIICHKA.

2. DBOMIOIMUS MOAXOAO0B TPOEKTHOTO (MHAHCUPOBAHUS Ui HMHIYCTPUHA TOCTEIPUUMCTBA,
NOCJICIHNE TPEHIbl M TEHACHIMHM B OpPTaHM3allM¥ MPOEKTHOrO (pMHAHCHUPOBAHUS I TOCTHHUIL B
Poccuu u 3a pybexom.
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Tema 13. CereBoe u KiIacTepHOe B3auMoAelcTBHe OM3HeCa B MHAYCTPHHU IOCTENNPHUMCTBA

1. Hcnonp3oBaHME KIACTEPHOTO TMOAXOAA B OPraHU3allUd TYPUCTCKOM M TOCTHHUYHOMN
JIESITEIbHOCTH Ha PETUOHAIILHOM YPOBHE: apTyMEHTHI «3a» U «IIPOTUBY.

2. UHpyctpus Typu3Ma U TOCTENPUUMCTBA KAaK CEKTOP SKOHOMHKH CO CPaBHUTEIBHO BBICOKUM
MYJIbTUIUTUKATUBHBIM 3 (HEKTOM.

3. IlepekpecTHBI MapKETUHT B IPOJBUKEHUH TYPUCTCKUX U TOCTUHUYHBIX IPOITYKTOB.

4. Ba)XHOCTh MapLIPYTHOTO M TEMAaTUYECKOTO B3aWMOJAEWUCTBUSA HAa YPOBHAX: MYHHMIIMIIAJIbHOM,
PETHOHAIBHOM, MEKPETHOHAIBHOM U TPAHCTPAHUYHOM.

5. ®opmartsl B3aumoneicTBus Typdupm u roctunui ¢ Tourism Boards, DMOs, KonBeHin-
oropo u TULI.

Tema 14. AcnieKThI YCTOHYMBOI0 Pa3BUTHSI TYPU3Ma B TOCTHHHYHBIX TEXHOJIOTHSAX

1. IIpuMEHHMOCTh KOHLENIUHU COLHAIBbHO-3TUYHOIO MapKeTHMHra B HMHIYCTPUHM Typu3Ma U
rOCTENPUUMCTBA.

2. Pacmipenue BO3MOXKHOCTEH M POJIM COLMAIBHOTO MPEINPUHUMATEIHCTBA B pa3padOTKe
IIPOAYKTOB UHAYCTPUH TypHU3Ma U FOCTEIPUUMCTBA.

3. 3HaueHue TYPUCTCKMX U TOCTUHUYHBIX MPOJAYKTOB KaK HWHCTPYMEHTA YKpEIJICHUs
COL[MAJILHOTO TAapTHEPCTBA, B3aWMOINOHMMAHUS, INPOCBEUICHUs, HEPOPMAIbHOIO OOyYeHUs U
o0pa3oBaHMs, YBEJIWYEHHUS HHTEpeca K MECTHOM HCTOPHUM UM KpaeBEICHHUIO, COLMAIU3aLUU U
COLMAJIbHOW pPEeadMJIUTALMU COLMAIbHO HE3aIUMIIEHHBIX TpaXaaH, JIOJed ¢ OrpaHUYEeHHBIMHU
BO3MOXKHOCTSIMU, JIFOJIEN C MEHTaIbHBIMU OCOOEHHOCTSIMH.

4. OTBETCTBEHHBIH TypU3M, FKOJIOTHYHOCTD, UCIIOJIb30BAHUE «3EJIEHBIX TEXHOJIOTUI.

5. Dxonoruveckas cepTuduKaIus CpeICcTB pa3MEIICHUS.

6. EBpomneiickue MOAEIN pa3BUTHS U MOIJAEPKKH COLHUAJIBHOIO MPEANPUHUMATENIBCTBA B
MHAYCTPUU TypU3Ma U TOCTENPUHUMCTBA.

7. JluneMMbl 0BepOyKHHTA.

8. Crneuun¢urka B3aMMOOTHOILIEHUN TYPUCTCKOTO, PECTOPAHHOIO W TOCTUHUYHOIO OH3HEca C
NOTPEOUTENAMH B CUTYALUSX IPEAHAMEPEHHOT0 U HEeIIPEeTHAMEPEHHOTO OBEpOYKHHTA.

MarepuanbHO-TEXHHUUYECKOE O0eCTIeYeHUE 3aHATHS:
Kommnbrorep ¢ BBIXOZAOM B HHTEPHET.

Y CcTpoiCTBO BBIBOJIA H300paskeHUsL.

3BYKOBBIE KOJIOHKH.

9.2 MeToanuyeckne peKOMEHIAIMH M0 MOAr0TOBKe MUCbMEHHBIX PadoT

TpeOGoBaHusl K BBINOJHEHUIO NHCHMEHHBIX pPa0OT: BBEAEHHE, OCHOBHAS 4YacTh, CIHCOK
muteparypel. Pabota odopmiisieTcss B COOTBETCTBHM C OOMMMH TpeOOBaHUSAMHU K O(OpMIICHHUIO
nucbMeHHbIX paboT B PITVY: http:/liber.rsuh.ru/?q=node/1648.

PacripenienieHrie TeM Tpe3eHTANMN MEXIY CTYJACHTaMH M KOHCYJIBTHPOBAHHE OOyYaeMBIX IO
BBITIOJTHEHHUIO MUCbMEHHOHN pabOoThl OCYIIECTBISIETCS TaK)Ke Kak U 1o pedepary.

[Ipuctymnas K MOATOTOBKE pabOTHI B BUAC JICKTPOHHOW MPE3CHTAIMU HEOOXOAMMO HUCXOIUThH
U3 LeJed Mpe3eHTallM U YCIOBUM €€ MpOYTeHHs, KaK MpaBUJIO, Takyl paboTy oOydaembie
MIPEACTABIISIIOT MPENOAABATEI0 Ha MPOBEPKY IO 3JICKTPOHHOU MOYTE, YTO MCKIIOYAET BO3MOXKHOCTh
JOTIOTHUTETIbHBIX KOMMEHTAPUEB U MOSICHEHUN K MpEeACTaBIEHHOMY MaTepuany. B nanHoil yueOHO
JTUCITUTUIMHE B MPE3CHTAIMU BAXKHO IOKA3aTh OCHOBHBIC PECYPCHI I PAa3BUTHUS TypH3Ma, a TaKXKe
CO3/IaHHBIE Ha ATHX PeCcypcax TYPUCTCKHUE LIEHTPBI, KypOPThI U KPYMHbBIE TYPUCTCKHE MAPIIPYTHI.

[To cornmacoBanuio C TpemnojaBareiieM, MaTepUaibl MUCbMEHHOM pabOThl U MPE3CHTAIMHU
cTyneHT Moxet npeactaButh Ha CD/DVD-aucke (USB ¢usii-nucke).

DNEKTPOHHBIC MPE3CHTAIIMH BBIMIOIHIIOTCS B mporpamme MS PowerPoint B Buzae ciaiioB B
CJIEYIOIIEeM MOpsIKe:

. TUTYJIBHBIA JIUCT C 3ar0JIOBKOM TEMBI M aBTOPOM UCTIOJTHEHHUSI MPE3CHTAIUY;
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. IUIaH Mpe3eHTanuu (5-6 MyHKTOB - 3TO MAaKCUMYM);

. OCHOBHas 4acTb (He Oosee 10 cnaiioB);

. 3aKIII0YeHUe (BBIBON);

O6mue TpeboBaHMsI K CTUIIEBOMY O(OPMIICHHUIO MTPE3EHTAINH:

. JU3aiH JOJKEH ObITh MPOCTHIM U JIAKOHUYHBIM;

. OCHOBHasI IIEJIb - YUTAEMOCTh, a He CyObeKTUBHAs KpacoTa. [Ipu TOM He Hamo

BIIaJaTb B APYTYIO KpaﬁHOCTB U IHCaTh Ha OEJIBIX JINCTaX YCPHBIMHA 6yKBaMI/I - HC Yy BCCX ITO
MOJIy4ac€TCsd CTUIIBHO,

. [[BETOBasi TaMMa JIOJKHA COCTOATH He 0ojiee YeM U3 ABYX-TPeX LBETOB;

. BCEr/Ja JOJDKHO OBITh JBa TUMA CIAWAOB: A TUTYJIbHBIX, IUIAHOB M T.I. U JUIS
OCHOBHOTO TEKCTa,

. pa3Mep mpudTa 0KeH ObITh: 24-54 myHKTa (3aroyioBok), 18-36 myHKTOB (OOBIYHBIN
TEKCT);

. TEKCT JOJDKEH OBbITh CBEPHYT [0 KIIOUEBBIX Ci0B U (pa3. IlomHble pa3BepHyTHIE

MNPpCAJIOKCHUA Ha cnaﬁﬂax TaKHX Hpe3eHTaI_II/II71 HUCTIOJIB3YKOTCA TOJIBKO IIpU HUTHPOBAHUU. HpI/I
H€O6X0)II/IMOCTI/I, B IIoje «3aMETKH K CJ'IEIfI)I&M» MOXHO IPUBECTU KPATKHEC KOMMCHTApPUHU WU
MOACHCHMUA.

. KaXOBIN CIIali[l TOJDKEH MMETh 3ar0JIOBOK;

. BCE CJIali/Ibl TOJKHBI OBITH BBIIEPKAHBI B OJTHOM CTHIIE;

. Ha KaKJIOM CJIaifjie JOKHO ObITh HE O0JIee TpeX WILTIOCTPALINIA;

. CJIaliJIbl JOTKHBI OBITH MPOHYMEPOBAHKI C YKa3aHUeM OOIIero KOIMYecTBa CIaiioB;

. HCIIOJIb30BaTh BCTpOEHHbIE 3 (EKThl aHMMAllMd MOXKHO TOJBKO, KOrja 0e3 3Toro He

00oiituce. OOBIYHO aHMMAIMs UCMOJb3YeTCs AJIs MPUBJICUYECHUSI BHUMaHMS ClylIaTenaei (Hampumep,
MOCJIEZI0BATEIBHOE MOSIBIIEHUE 3JIEMEHTOB TUAarpaMMBbl).

* CIIUCKM Ha Claiiflax He JOJDKHBI BKIIOYATh Oojiee 5-7 aneMeHTOB. Ecnu sneMeHTOB cnucka
BCe- Taku Oouibllie, MX JIy4Yllle PACIOJIOKHUTh B JIB€ KOJIOHKU. B Tabnuuax He JOHKHO ObITh Oosee
YeThIpeX CTPOK M YEThIPEX CTOJIOLIOB - B IPOTUBHOM ciy4ae JaHHbIe B Tabiuie OyayT O4YeHb MEJIKUMU
U TPYAHO Pa3InIUMbIMU.

TpeGoBanns K KOHTPOJILHOI padoTe

KontponbHast pabota mnpeacTaBiasieT co0OM OAWMH U3 BHUAOB CaMOCTOSITEIHHOM pPabOThI
oOyuatomuxcs. Ilo cyT — 3T0 M3JI0XKEHHE OTBETOB Ha ONpE/ENICHHbIE TEOPETUYECKHE BOIPOCHI IO
y4eOHOM JUCHMIUIMHE, a TAaKXKe pelIeHHe MPaKTHUeCKUX 3aaad. KoHTpoJabHBIE TPOBOASTCS JUIsSl TOTO,
4TOOBI pa3BUTh Y 00yUaIOMIUXCS CIIOCOOHOCTH K aHAJIM3y HAY4YHOM M yueOHOM JIuTeparypbl, yMEHHE
000011aTh, CUCTEMATU3UPOBATh W OLIEHWBATh MPAKTUYECKUH W HAy4YHBIH MaTepuall, YKpeIuiiTb
HABBIKM OBJIQJICHUS TIOHATHUSMHU OIpeneNeHHoOW Hayku U T. 1. [lpu oleHke KOHTPOJIbHOM
IpenoaaBaTesib PyKOBOACTBYIOTCS CIEIYIOIIMMH KPUTEPUIMHU:

— pabota ObLIa BBHITIOTHEHA ABTOPOM CaMOCTOSITENBHO;

— oOyuarommiicsi mogo0pasl TOCTaTOYHBIH CHHCOK JIMTEpaTyphl, KOTOpas HeoOXxomuma Iist
OCMBICJIEHHUS TEMbI KOHTPOJIbHOM;

— aBTOp CyMeNl COCTaBUTh JIOTHYECKH OOOCHOBAHHBIA IUIAH, KOTOPBIA COOTBETCTBYET
MOCTaBIICHHBIM 3aJ1a4aM U C(HOPMYIUPOBAHHOH IIEIIH;

— o0yuarouuiicst aHaIu3upyeT MaTepuan;

—  KOHTponbHas paboTa OTBe4aeT BceM TpeOOBAaHUSM UYETKOCTH U3JOXKEHUS U
apryMEHTHPOBAHHOCTH, 00OBbEKTUBHOCTH U JIOTUYHOCTH, IPAMOTHOCTH M KOPPEKTHOCTH;

— o0yuaromiuiicst cymen 060CHOBAaTh CBOIO TOUKY 3PCHHS;

— KOHTpOJIbHAsl paboTa COOTBETCTBYET BCEM TPEOOBAaHUAM IO OPOPMIICHHUIO;

— aBTOp 3allUTHJI KOHTPOJIbHYIO W YCIIEIIHO OTBETHUJ Ha BCE BOMPOCHI IPENoaaBaTers.
KonrponbHas paboTa, BBIOIHEHHAs HEOPEKHO, HE TIO CBOEMY BapHaHTy, 0e3 COONIONEHUS TpPaBuUII,
MpeIbABISEMBIX K €€ O0(OpMIICHUIO, BO3BpaIlaeTcs 0e3 MPOBEPKH C yKa3aHWEM IPHYUH, KOTOpHIC
JIOBOJATCS /10 oOyuyatouierocsi. B 3tom ciryuae KoHTpoJibHas paboTa BBIIIOJIHAETCS IOBTOPHO.

[Ipu BBIABIEHWU 3aJaHUIl, BBIIOJIHEHHBIX HECAMOCTOSITENILHO, TpenojiaBaTeib BIPaBe
IIPOBECTU 3aLLUTY CTyAEHTaMU cBOMX paboT. Ilo pesynbraram 3amuThl MPENOJaBATENIb BBIHOCHUT
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pelieHre 0o 0 3a4eTe KOHTPOIBHOU paboThI, TMO0 00 ee BO3BpaTe ¢ M3MEHEHHWEM BapHaHTa. 3aluTa
KOHTPOJIbHOM paboThl Mpe/rnoaraeT cBOOOJHOE BIIAJIEHUE CTY/IEHTOM MaTepuajioM, HU3JI0KEHHBIM B
paboTe U Xopoliee 3HaHUE Y4eOHOH TUTEepaTypbl, HCIOIb30BAHHON NPU HAIMCAHHH.

3ananus

1. CanatopHslit versus wellness Typusm: aHamu3 TpaHC(HOPMAIIMKM CETMEHTA B HOBBIX PEaIHsIX.
CaHaTopuu Kak CIeUUaIU3UPOBAHHBIE CPEJICTBA pa3MELICHMs: OTpaHHYEHUs M TOTEHIWal s
MOJIEpHU3ALIIH.

2. Ilpoananusupyiite Ha ocHoBe Big Data m I'MC-texHonoruil Typucrckue M rOCTUHHYHBIE
MOTOKH JTI000M MeXIyHapoaHOW miu poccuiickoit nectunanuu. [lo Bamemy mnpennoioxeHuro u3
uMeroLeics uHopMaLu, Kakue u3 TOCTUHUYHBIX MIPOJYKTOB MOTYT OBbITh
HEZOIPENPEACTABIEHHBIMUA HA TOCTHHUYHOM PBIHKE JAHHOW JECTHUHALIUU.

3. Ponb KOHcanTHHra KaKk MHCTPYMEHTA MOBBIILIEHUSI KAUeCTBA M JOCTUKEHHS IPEUMYIIECTB B
KOHKYPEHTOCIIOCOOHOCTH TOCTUHHYHBIX MPOIYKTOB. JleATENbHOCTh M MPOEKTHI MEXTYHAPOIHBIX
KOHCAQJIITUHTOBBIX KOMIIAaHUM B MHIAYCTpHUH rocTenpuuMcTBa B Poccun. [Ipumeps! mpoekToB B o0iactu
YIPAaBJIEHUS KAauyeCTBOM TOCTHMHHUYHBIX IPOAYKTOB U CTPATErMUYECKOrO0 MAapKETHUHIAa TYPUCTCKHUX H
TOCTUHUYHBIX mpennpusatuii, peanuzoBanHbix PKF International Tourism and Hospitality Experts
Consulting.

4. Kakue MHCTpyMEHTbl (PMHAHCUPOBAHUS WM peUHAHCUPOBAHUS MO3BOJMIN Obl CIIIAUThH
OCTPOTY IpoOJIeM ¢ peanu3anueil 1 OKynaeMoCTbI0 aMOUIIMO3HBIX TOCTUHUYHBIX IPOEKTOB B TEKYIIUX
YCIIOBUSIX YTHETEHHOM 00111€9KOHOMUYECKON KOHBIOHKTYPbI?

5. VYcoBepuieHCTBOBaHHE OW3HEC-MOJENIM TOCTUHMIBI C YYETOM IIEPCHEKTHB pa3pabOTKH
HOBOT'O TYPUCTCKOTO, FOCTUHHYHOIO MJIM PECTOPAHHOrO MPOAYKTa Ha OCHOBE TEXHOJOTMYECKUX
HOBAaLlMH M MPOrpaMMHOro oOecreyeHHss M BO3MOXKHOCTEH €ro MpOJBMKEHUS HAa OCHOBE
«cMapTHOHU3ALUIY, TUPPOBU3ALIUH.

6. IlpuBenure mnpuMepbl TOro, KaKk MHBECTHIIMOHHBIE IPOEKTbl B TOCTUHUYHON OTPAaCiIH
MO3BOJIUJIM OKMBHUTHh PETHOHAJIbHYI0 3KOHOMUKY. Kakue HMHBECTHLMOHHBIE NMPOEKTHl B TypHU3ME U
rOCTENIPUMMCTBE Hanbosee BOCTpeOOBaHbI B HACTOSIIIEE BpeMsi?

7. MexayHapoaHbli ONBIT (CKaHIMHABCKUN, CEBEPOAMEPUKAHCKHM, SITOHCKHI) B pa3BUTHU
CEKTOpa KEMIIMHI'OB, aBTOJIOMOB, >KMJIBIX NMPHUIIETIOB. ACIEKTHl MEXKIYHAapOJHOTO OIBITA B Pa3BUTHH
aBTOTypHU3Ma, LiejiecooOpa3Hble Juist BHeIpeHus B Poccum.

8. IIpo0ieMbl pa3BUTHUS XOCTEIOB U MHBIX OIO/DKETHBIX CPEJICTB Pa3MELICHUs HA COBPEMEHHOM
srane. KakoBbl pa3ymHble TpaHHUIBl MPSIMOTO U KOCBEHHOTO TOCYJIapCTBEHHOI'O PETyJIMPOBAHUSA
CETMEHTa XOCTEJIOB.

9. KaxoBbl mepCHEeKTHBBl HCIIOJIIb30BAaHUA KpayAQaHIMHra B KadecTBE MCTOYHHKA
(bUHAHCUPOBaHMS B OTJCJIBHBIX OTPACHIAX MHIYCTPUU TYpPU3Ma U rOCTeNpUUMCTBa?

10.KakoBbI MepCIIeKTUBEI MMPOEKTHOTO ()MHAHCUPOBAHUS MPENNPUATHI HHIYCTPUU TypuU3Ma U
rocrenpuuMcTBa B Poccum u 3a pybOexom? B yem crnenu@uka HMHBECTHUIIMOHHBIX IPOEKTOB,
(bUHAHCHUPYEMBIX TI0 TPOEKTHOMY (PMHAHCUPOBAHUIO?

11. Ha npumepe 106010 MEXIyHapOAHOTO UM POCCUICKOTr0 MPEANPHUITHS TOCTUHUYHOTO U
PECTOPAaHHOTO TUMA MPOAHATH3UPYNUTE TEXHOJIOTHUECKUE MPOIIECCHI; OPTaHU3AINI0 (YHKIIMOHAIBHBIX
IIPOLIECCOB; IIPUMEHEHNE COBPEMEHHBIX TEXHOJIOT U 00CITy’)KUBaHMUS; TEXHOJIOTUHU
pecypcocOepekeHus ; IpoLecChl aBTOMATU3AlMU U UG POBU3ALIMH.

9.3 Unble MaTepuabl

[IpencTaBuTh aHAMIUTHYECKOE 3aKIOYEHHE @0 Marepuanam [IpaBun npenocrtaBieHHs
TOCTHHWYHBIX YCIYT TYPUCTaM B Pa3JIMYHBIX KATETOPUSAX TOCTUHULL.

OnpenenuTb MHUHUMAIbHO HEOOXOAMMBIA MEpedYeHb YCIYyr, MaTepUalbHbIX IEHHOCTEH,
KOTOpBIE JOJDKHBI OBITH MPENOCTABIEHBl TYPUCTY B TOCTHHMIIE B OIPEAEICHHOW KaTeropuu
3BE3IHOCTH.

IIpumepHble TeMbl pedepaToB

1.0cobenHocty u crneuupuka paboTbl ¢ FOCTAMHM M3 JPYI'MX CTpaH. DTHUYECKas IMEeCTpoTa.
S13bIK. MEKXKYIIBTypHBIE U PEJIUTUO3HBIE PA3IHUNS.
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2. MlnpopmanimoHHO-peKIaMHas 1€ATEIIbHOCTh COBPEMEHHOTO OTEJIS.

3.Camble u3BeCTHBIE TOCTHHAYHBIE 1lenu. @paHyaiizuHr. KOHTpakThl Ha yIIpaBiIcHUE.

4.Okonoruueckas MoJIMTUKA COBPEMEHHOTO OTESL.

5.IIpoGmeMbl TypHUCTOB C OTPaHUYEHHON TOJMBI)KHOCTBIO W PEIICHHE S3TUX TPoOJIeM B
COBPEMEHHOM OTEJIE.

6.PemieHne BONpoOCOB YINpaBlI€HHs B MPEANPUATHAX MHAyCTpun rocrenpuuMcrBa XXI Beka,
MOCPEJICTBOM BBICOKUX MH(POPMALIMOHHBIX TEXHOJIOTHH.

7.«IInoHEepB» TOCTUHUYHOW HHTyCTPHH.

8.OKCKypC B UCTOPHUIO 3HAMEHUTBIX MOCKOBCKMX TOCTHHHMII.

9.0tenp XXI Beka.

10. Onexna na yenexa. @opMeHHas oexaa NepcoHaga COBPEMEHHON TOCTUHUIIBI.

11.0cHOBBI  B3aMMOOTHOIIIEHWH TEpCcOHAjTa COBPEMEHHOTO OTelIsl C  IMOTpeduTeneM
TOCTUHUYHBIX yclIyr. Kiumar BHyTpH KOJUIEKTHBA OTEIS.

12. PykoBoauTenb roCTUHUYHOTO npeanpusatus XXI Beka.

13. UnpopmanimoHHO-peKIaMHast 1€ATEIIbHOCTh COBPEMEHHOTO OTEJS.

14. 3HayeHne 03€JEHEHUS U yKpallleHUs TOCTUHUYHBIX HHTEPbEPOB B CO3/IaHUU MO3UTHBHOIO
UMUK COBPEMEHHOIO TOCTUHUYHOTO MPEATIPUATHS.

15. Camble HeOObIUHBIE, OPUTHHAIIBHBIE 0T MUPA. DKCTPEMAIIbHBII TypHU3M.

16.JInneps! COBpEMEHHOTO TOCTUHUYHOIO PHIHKA.

17.IlepcieKTUBBI U TEHASHIUN Pa3BUTHS TOCTUHUYHOW HHTyCTPUH I.MOCKBBI.

18. Mcropust BOSHUKHOBEHHSI TOCTUHUYHON UHYCTPUU B MUPE.

19. DBomtonysi TOCTUHUYHOTO JieJia B HAIIIEH CTpaHe.

20.Cucremsl knaccudukanuii oteneil B Mupe.

21. Opranu3anus npuémMa u o0cIy>KHBaHUs TocTel Ha BoiciieM ypoBHe (VIP-o0cmyxuBanue).

22 ITporpaMMbl IOOLIPEHUS U CTUMYJIUPOBAHUS IIOCTOSIHHBIX IT'OCTEN B TOCTUHUIIAX.

23. JKanoObl rocreii oteneit 1 METO/IbI MX PALIMOHAIIBHOTO YPETYJINPOBAHMUS.

24. TexHonorusi «AHOHUMHAas! MHCIIEKIU» B TOCTUHUIAX ¢ MHOCTPAHHBIM MEHEIDKMEHTOM.

25. TaxkTHKa MOBEEHUS C arPECCUBHBIMU KIMEHTaMU B TOCTUHHIIAX.

26. JleATenbHOCTh KOHCBEP)KEH, JBOPELKHX, MEHEIKEPOB IO CBSI3AM C TOCTAMH JUId
JOCTH>KEHUS! MHAVBUYAJIBHOTO CEPBUCA B OTEIISIX.

27. TexHnonorusi 00ppObI ¢ XMIIEHUSAMHU B TOCTUHHIIAX

HesoBas urpa k Pazaeny S
Metoap! pOopMHUPOBAHUS YEIOBEUYECKUX PECYPCOB M MOJATOTOBKH KaJpOBOTO COCTaBa IS
TOCTUHUYHOTO IPEIIIPUSITHS.

Kparkoe conepxanue: BiusHue JTUYHOCTM MEHEKEpa OTeNsd Ha KOJUIEKTUB TOCTUHHYHOTO
NOPENpUATHS U KOJUIEKTUBA TOCTUHMIIBI HA PYKOBOJAUTENIS, a TAKXKE EATEIIbHOCTh (DYHKIMOHATBHBIX
MoJIpa3/ielIeHui B MPOIECCEe MPUHATHS YIPABIECHYECKUX PELIEHUH BO MHOTOM OIIPENEISIOT Crocod
OpraHM3alMy IPOM3BOACTBA YCIyr MPENNpHUATHs MHIYCTpUM rocrenpuumcrBa. Ha ocHoBe
MPEUIOKEHHBIX MPENOAaBaTeIeM M H3YYEHHBIX pabOuYMX CUTyallMi, KaKIbli CTYAEHT, SBIAACH
MOOYEPENHO PYKOBOIAUTENIEM PANIMYHBIX NOAPA3ACICHUI TOCTUHMIIBI, IPUHUMAET CAMOCTOSITEIbHBIC
pelieHuss B KOHKPETHBIX CHUTyalusx. Pamkupyer pabGoume (axTOpbl, NPOBOAUT PEUTHHTOBYIO
CaMOOLIEHKY U HOJCUET COOCTBEHHBIX PE3YIbTATOB.

IIpenBapuTenbHO BCe CTYAEHTHI 3HAKOMSTCSA C METOJAMHM IOJ00pa mepcoHana Ajst paboThl B
TOCTMHHIIAX Ha OCHOBe TecTta «PamwxupoBanHue pabouux ¢akTopoB», pazpadoranHoro Illkomoi
FOCTMHMYHOH anMuHucTpauun Koprenbckoro yameepcuteta (Mraka, mrar Hero-Hopk). B
3aKJIIOYUTENbHOM YacTH JIeOBOM WIphl MpernojaBaTelb pa30upaeT MpoOJIEMHbIE CUTYaIHH,
MHTEPIPETUPYET pEe3yJbTaThl U CTWIHM JIMAEPCTBA KAXKIOTO YYaCTHUKA Ha OCHOBe Meroauku K.
bnanmapa un aHanu3a aOCOJIOTHBIX YUCIIOBBIX 3HAUYE€HUH T'MOKOCTH U 3((EKTUBHOCTH NPETEHIEHTA,
IIOJIYYEHHBIX B IIPOLIECCE IE€TTOBOU UIPBI.

Llenu nenoBoii urpsl. OOyueHHe KOJIJIETHaIbHBIM U JIUIEPCKUM HaBBIKAM.

PoseBbie urpsl
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YyacTHUKaM IpyMIbl MpeiaraeTcs Moy4yacTBOBAaTh B KOH(MIMKTHOM CUTYaIlUH, CIyYUBIICHCS
B OJIHOM PECTOpaHe.

. Kaxnomy u3 yuacCTHUKOB Jae€TCsl IO OJTHOMY M3 HHKE MPUBEICHHBIX CIICHAPHEB, YTOObI
03HAKOMUThHCSI.

. OOmscHseTcs, Kak OyeT MPOXOJUTh yIpakHEHHE.

. BrI3bIBatoTcsl 1Ba JKENAIOIIMX UCHOJHUTH POJM ['OCTS M YNpaBisIONIEr0 pecTopaHa.

Y4acTHUKH BBIXOJISAT U BCTAIOT TaK, YTOOBI BCE MOTJIM UX BUJETH U CIBIIIATh, IOCJIE YEro HAYMHAETCS
urpa.

. [Tocne mpowrpplBaHUs CHTyallud BeJeTCs OOCYXIeHHe, B TEpPBYIO OYepenb
BIICUATIICHUN, MHEHUH, MEPEKWBAHHWM, BO3HUKIIWX Y YYaCTHUKOB CIICHBI, a 3aTeM HaOIIOACHUS
OCTJIbHBIX YYACTHUKOB.

o HaGmronenuss cobuparoTcss is  TOTO, 4YTOOBI TPOBECTH TOAPOOHBIA  aHAIU3
MIPOUTPAHHON CUTYallMH U HANTH HAaWTydlllee PEIICHUE B 3TON CUTYyaIlHH.
. Ecnu no3BoiauT BpeMs M HAMIYTCS JKeJarolue, yIpa)KHEHHE MOYKHO IOBTOPHUTH, HO C

JPYTMMH Y4aCTHUKAMU. JTO JACT BO3MOYKHOCTb YBUAETH APYTrOM BapUaHT PEIIEHUS CUTyalUH.

HNucrpykuus I'ocrst:

BbI npunum Ha 06e1 B pecTopaH, KOTOPhI BaM MOPEKOMEHI0BAJIU IPY3bsl 32 XOPOIIYIO KyXHIO
u obciyxuBaHue. Bbl BoIOpanu u 3akazanu canar, ropsyee u koge. Ilocie yxe chbeleHHBIX cajaTa U
rOpsiYero, Bbl MPUCTYIHIN K Kode 1 00HApyKWIHU B HeM MyXy. Bbl moxanoBanuch opUIMAHTY, HO TOT
yBEpsJ, YTO ATO HE HACEKOMOe, a cheuuu. Bbl He corjmacuianch M MOXKEJNAIM IMOOOIIAThCS C
ynpasisomum. 1 BOT ynpaBisiomuii DOAXOJUT K BallIEMy CTOJIMKY.

HNHcTpykuus ynpapJ/siioliero pecropasa:

Bbl ympasnsroomuii 0o4eHb XOpOLIMM pecTOpaHOM. LIeHBl MOryT MOKa3aTbCsl BBICOKMMH, HO
KayecTBO OOCIYy>KMBaHUS B BBICUICH CTENEHH OMNpaBIbIBACT HX. Y Balller0 pPecTopaHa Xopollas
penyrauus, U OH TOPAUTCS IOCTOSSHHBIMU MHoceTuTelssMU. CeroiHs B Balll PECTOpaH IpPHILET
noobenarbs HOBbIM ['0CTh, M OAMH W3 HOBBIX OQUIMAHTOB Mojail eMy kode. BozHukimm kakue-To
OpeTeH3uy, M oduUuaHT mepenan BaMm, 4TO [OCTh JKejlaeT ¢ BaMU MEperoBopuTh. Mrtak, BbI
HAIpaBJIIeTECh K €r0 CTOJIHKY.

Bonpocs! k ananusy:

. Cmor mu l'ocTh M3MOXKWUTH CBOIO 3kKajno0y SICHO W BHATHO? UTO NOBIMAJIO HA €ro
HacTpoi? IIpaBUIIbHO JIM MOHSIIN €0 O(PULIMAHT U YIIPABIISIOIINNA?

. Yro mmenHo tpeboBanm ['octs? OtmeHmn im oH 3akaz? OTkazajcs M 3alUTaTUTh 3a
oben?

. Buuk nu ynpasmsitomuii B cyTh npobiemsl? Ilpeononien 1M HEMOHUMaHUE MEXIY
cropoHamu? Belpa3wuil i uckpenHee coxkanenue? [IpuHec Jin BeXIMBbIE U3BUHEHUS?

. Yaanoce M CTOpOHAM AaTh OOBSICHEHHs, BOCIIPHHATH MX M Pa3pelIuTh MpolieMy K

00010/IHOMY YZIOBJIETBOPEHUIO?

TemaTtuka TakuxX pOJEBBIX UIP OYEHb pa3HooOpa3Ha. Hurke mpuBOAuTCS e€lie BapuUaHTHI
BO3MO>KHBIX POJIEBBIX UID:

1. «/1oOpo moxanoBaTh B Hally TOCTUHUILY!» YYacCTHHKH pOJIEBOW WIPBI: T'OCTh, IIBEHIAp,
MOJHOCYMK Oaraxa, COTpYAHHUK CIIy>KObl IpUeMa U pa3MEeLIeHHUs], YIPABIAIOMINNA TOCTUHULIBI.

2. «bponupoBanue HOMEpoB sl (PpyTOONBEHONW KOMaHABI W3 bpasunum» Y4acTHUKU pOJIeBOM
Urphl: Biajenel GyToonbHOro Kiryda, COTpyJHHUK OT/iena OpOHUPOBAHUS OTEs.

3. «CompoBOX/I€HHE B HOMEpP BBICOKONOCTABJIEHHOTO TOCTS» YYACTHUKH DPOJEBOW HIPBI:
rOCTb, IBOPELIKUI.

4. «KonpnukrHas cutyarus. XKamoba rocTs Ha 3aJepKKy B JOCTABKE 3aBTpaKa». YUYaCTHUKU
POJIEBOM UIPBI: TOCTh, OUIIMAHT, PYKOBOAUTEIb CITY>KObl OpraHU3allMi MUTAHUS.

5. «MHCTpyKTaxX 1O OXpaHE TpyJa U TEXHUKE O€30MACHOCTH» YUYACTHHUKHU POJICBOM WIPHI:
HOBBII COTPYIHUK, IJIABHBIM MHKEHEP TOCTUHULIBL.
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[Ipunoxxenue 1. AHHOTaLUA
paboueil mporpaMMsbl AUCLUIIIIHHBL

AHHOTALIMSA PABOYEH NPOT'PAMMBI JIJUCHUILJIAHBI

JucuuminHa (MOIyJb) peanu3yercs Ha (akyJbTeTe BOCTOKOBEICHHMS U  COLMAIBHO-
KOMMYHHMKATHUBHBIX HayK Ka(eapoil 001eCTBEHHBIX CBsI3€H, Typr3Ma U rOCTEIPUUMCTBA.

Lenp aucuumianHbel — sBhseTcs (opMmupoBaHHEe NPOPECCHOHATBHONW KYJIBTYphl OyayHIux
OakanaBpoB cdepbl TOCTUHUYHOTO OW3HECA, OBJIAJEHUE CIIOCOOHOCTSAMH yMENO peliaTh
npodeCCHOHANIbHBIE 3a]1a4H.

3aauu TUCIUTUINHBIL:

- nepcaada FJIy6OKI/IX U CHUCTECMATHU3WPOBAHHBIX 3HaHI/II\/'I, CBJA3aHHBIX C BOIIpOCaMH
KOMIUIEKCHOTO MPEIOCTABICHUS YCIYT B TPAHUIIAX KOHKPETHBIX MOAPA3/ICICHUN U CITyKO TOCTUHUIIBL;

- O3HAKOMJICHHE CTYJICHTOB C TEXHOJOTHEH TOCTCIPUUMCTBA M OCOOCHHOCTSIMH OpraHU3aIlud

TOCTUHUYHBIX yCIYT.

Jucuumuinza (mModyns) HamnpaBieHa Ha (GOPMUPOBAHHE CIEAYIOLUINX KOMITETECHIINN:

[IK-3.1. VYmeer oka3blBaTh TypHCTaM IIOMOIIb B BBIOOpE TYpPUCTCKUX HaIpaBIICHUH,
TYPUCTCKHUX MAapUIPyTOB, BpDEMEHH NIPOBENEHUS TYPUCTCKOM MOE3KN

[IK-3.2. VYmeer mnpenocTaBisTh TYPHCTy HEOOXOAWMYIO, JOCTOBEPHYIO W TIOJHYIO
MH(POPMALIHIO O TYPUCTCKOM MPOJYKTE, 00ECIIeUNBAIOIYI0 BO3MOKHOCTh €T0 IPAaBUIBHOTO BEIOOPA

[IK-5.1- BelpabaTbiBaeT ynpaBiI€HUECKHE PEIIEHUS Ha OCHOBE pE3yJbTaTOB aHalIM3a
JEeSTEIbHOCTH TYPUCTCKOTO NMPEANPUATUS U IPEANOUYTEHUI OTpeduTes

B pesynbraTe 0CBOGHUS NUCLMITIIMHBI (MOJYJIs1) 00YyYaIOLIMIACS JOJIKEH:

3HaTh: OCHOBHBIC TIOHSATHS U TEPMUHOJIOTHIO B c(hepe TOCTHHUYIHOTO OU3HEeca.

VYMeTb: paboTaTh B KOJUIEKTUBE, PYKOBOIUTD JOABMU U MTOAYUHATHCS;

Bnanmers: BBICOKOW MoOTHBamue K Npo(ecCHOHANBHON NEATENPHOCTH B TOCTHUHUYHOM
UHIYCTPHH.

[To nucrumunHe (MOIYII0) MpeayCMOTpeHa IPOMEXKyTOoUHAas aTTecTanus B hopMe 3a4éTa.

OO01ast TpyA0EMKOCTh OCBOSHUS IUCIUIUIMHBI (MOAYJIs) COCTABISACT 4 3aueTHbIC €AMHUIIBI.
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ABSTRACT OF THE DISCIPLINE PROGRAM

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to form the professional culture of future bachelors in the hotel
business sector, mastering the ability to skillfully solve professional problems.

Objectives of the discipline:

- transfer of deep and systematized knowledge related to issues of integrated provision of
services within the boundaries of specific departments and services of the hotel,

- familiarizing students with hospitality technology and the features of organizing hotel services.

As a result of mastering the discipline (module), the student must:

Know: basic concepts and terminology in the hotel business.

Be able to: work in a team, manage people and obey;

Possess: high motivation for professional activities in the hotel industry.

The discipline (module) provides for intermediate certification in the form of a test.

The total labor intensity of mastering the discipline (module) is 4 credit units.



